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Modern  Army 
In  The  Public  Eye 

“STRAC  Strikes,”  a Chance  Vought  ad- 
vertisement which  appeared  in  the  July  6 
edition  of  Newsweek,  pages  32  and  33,  is 
familiar  to  most  U.  S.  Army  recruiting  per- 
sonnel. 

Art  work  for  the  ad  is  an  authentic 
painting  of  a Department  of  the  Army 
poster.  The  published  ad  depicts  Strategic 
Army  Corps  troops  in  an  airborne  opera- 
tion. 

Cooperation  between  a civilian,  the  De- 
partment of  the  Army,  and  an  Army  re- 
cruiter, resulted  in  the  poster  being  chosen 
for  the  ad. 

Mr.  Fred  E.  Rowe,  account  executive, 
Tracy  Locke  Company,  Inc.,  Dallas,  Texas, 
paid  a visit  to  MSgt  Arthur  F.  Pickering, 
Dallas  recruiter.  Mr.  Rowe  was  looking 
for  advertising  material.  The  sergeant  was 
not  averse  to  helping  gain  national  pub- 
licity for  the  Army. 

Sergeant  Pickering  made  his  materials 
available.  The  STRAC  poster  was  chosen. 
Mr.  Rowe,  whose  firm  represents  Chance 
Vought,  took  the  poster  to  the  Office  of 
the  Chief  of  Information,  Department  of 
the  Army,  Washington,  D.  C.  Through  co- 
operation of  personnel  there,  a realistic 
and  authentic  oil  painting  of  the  poster 
was  prepared.  The  ad  was  published. 

The  sergeant  reports  that  the  published 
ad  with  an  accompanying  article  has 
stimulated  interest  in  his  recruiting  area. 
Numerous  leads  have  been  obtained  from 
both  prior  and  non-prior  personnel. 

Other  benefits  include  strengthened  com- 
munity relations  as  evidenced  by  a letter 
from  Mr.  Rowe  to  Sergeant  Pickering. 
The  following  is  an  excerpt  from  the  let- 
ter: ..  . “As  I told  you,  we  got  the  same 
wonderful  cooperation  from  the  Office  of 
the  Chief  of  Information,  and  you  certain- 
ly convinced  me  that  this  is  really  a Mod- 
ern Army  in  every  way — including  public 
relations.” 

(See  back  cover  of  this  issue.) 
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Prior  Service 
eenlistment  Optio 


The  Department  of  the  Army  announced 
the  forthcoming  implementation  of  a new 
reenlistment  option  designed  to  provide 
greater  impetus  to  enlisted  retention. 

This  option  will  offer  greater  selec- 
tion in  area  of  assignment  to  prior  service 
Army  personnel  reenlisting  immediately 
or  within  90  days  from  date  of  separation. 

Under  current  procedures,  individuals 
reenlisting  immediately  are  restricted  to 
assignment  in  the  Army  area  in  which 
separated.  Those  desiring  assignment  in 
an  Army  area  other  than  one  in  which 
serving  at  the  time  of  separation  must 
proceed  at  their  own  expense  to  the  Army 
area  of  choice.  This  has  been  one  of  the 
biggest  complaints  of  the  reenlistee — 
that  he  was  limited  in-  his  choice  of  as- 
signment location  upon  reenlistment. 

Also,  under  current  procedures,  indi- 
viduals are  required  to  submit  requests  for 
schools  and  oversea  assignments  in  writ- 
ing several  weeks  prior  to  expiration  of 
their  terms  of  service.  This,  in  many  in- 
stances, entails  a long  waiting  period  with 
resultant  uncertainty  in  the  mind  of  the 
individual  as  to  whether  such  a request 
would  be  approved  or  disapproved. 

Under  the  new  program,  immediate  as- 
signment and  school  quota  information 
may  be  obtained  by  calling  a central  as- 
signment facility  which  will  be  established 
in  the  Department  of  the  Army.  Telephone 
calls  from  CONUS  recruiting  stations,  as 
well  as  from  posts,  camps,  and  stations, 
will  be  accepted  on  a collect  basis  with 
minimum  restrictions  imposed.  A Depart- 
ment of  the  Army  Circular  will  announce 
the  address  and  telephone  numbers  of 
this  control  assignment  office  in  Wash- 
ington and  the  procedure  to  use  in  obtain- 
ing assignment  and  school  quota  informa- 
tion. 

Every  effort  will  be  made  to  assign 
prospective  reenlistees  to  initial  duty  sta- 
tions of  their  choice  consistent  with  the 


needs  of  the  Army.  Recruiting  and  reen- 
listment personnel  will  encourage  the 
prospective  reenlistee  to  choose  his  desired 
area  of  assignment  or  school  course  as 
well  as  his  second  and  third  choices  prior 
to  telephoning  for  assignment  instructions 
or  school  quotas.  If  at  all  possible,  the 
applicant  for  reenlistment  will  be  present 
when  the  call  is  made  so  as  to  afford  him 
the  opportunity  of  making  alternate 
choices  when  his  original  desire  cannot  be 
honored. 

Prospective  reenlistees  holding  a sur- 
plus Military  Occupational  Specialty  will 
not  be  reenlisted  under  this  option.  Such 
personnel  will  be  encouraged  to  reenlist 
for  school  training  in  a field  that  is  not 
surplus  to  the  needs  of  the  Army,  thus 
insuring  this  individual  a better  choice  of 
future  assignments  as  well  as  greater  pro- 
motion opportunities. 

Under  current  procedures,  individuals 
reenlisting  after  a break  in  service  are 
ordered  to  reception  stations  for  proc- 
essing and  subsequent  assignment  to  a 
permanent  duty  station.  Under  this  new 
plan,  individuals  reenlisting  for  a CONUS 
duty  station  within  2 - 90  days  from  date 
of  separation,  will  go  direct  to  their  new 
duty  stations,  by-passing  reception  station 
processing.  This  direct  assignment  will 
enable  reenlistees  to  travel  to  duty  stations 
with  dependents,  eliminating  the  present 
uncertainty  of  tenure  for  such  personnel 
at  reception  stations. 

Personnel  reenlisting  for  oversea  areas 
will  be  ordered  to  a designated  reception 
station  for  oversea  processing. 

Distribution  of  the  implementing  regu- 
lation together  with  a DA  Circular  out- 
lining administration  procedures,  will  be 
effected  at  least  15  days  prior  to  the 
effective  date  of  this  new  program. 

The  exact  date  for  implementation  of 
this  program  will  be  announced  by  the 
Department  of  the  Army  in  the  near  future. 
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did  you  know? 

by  the  editor  . . . 


FOR  THE  FIRST  TIME  in  the  history  of  the 
United  States  Army,  a badge  of  honor  was  pro- 
vided for  the  “buck  private  in  the  rear  rank” 
when,  on  August  7,  1782,  the  Order  of  the  Pur- 
ple Heart  was  authorized  by  an  order  of  Gen- 
eral George  Washington  at  Newburgh,  New 
York. 

Only  three  men  received  the  distinction  of 
receiving  the  Purple  Heart  during  the  Revolu- 
tionary War  according  to  the  known  surviving 
records  of  that  day.  Subsequent  to  the  Revolu- 
tion, it  seems  that  the  award  was  forgotten,  for 
no  records  of  later  awards  have  been  dis- 
covered in  spite  of  the  most  diligent  search. 

The  great  amount  of  research  into  Washing- 
ton’s life  and  time  brought  to  light  the  order, 
and  revival  of  the  award  was  made  on  Febru- 
ary 22,  1932,  the  two  hundredth  anniversary  of 
the  birth  of  our  first  President.  The  following 
War  Department  order  (General  Order  No.  3) 
was  issued : 

“PURPLE  HEART: — By  order  of  the  Presi- 
dent of  the  United  States,  the  Purple  Heart 
established  by  General  George  Washington  at 
Newburgh,  August  7,  1782,  during  the  War  of 
the  Revolution,  is  hereby  revived  out  of  respect 
to  his  memory  and  military  achievements.” 

This  Army  regulation  was  based  upon  Gen- 
eral Washington’s  own  order  and  authorized 
the  award  of  the  Purple  Heart  to  persons  who, 
“while  serving  in  the  Army  of  the  United 
States,  performed  any  singularly  meritorious 
act  of  extraordinary  fidelity  of  essential  serv- 
ice.” Wounds  received  in  action  were  included 
in  this  category,  but  not  for  an  action  that 
resulted  in  death. 

This  regulation  has  since  been  changed  and 
its  award  by  field  commanders  is  now  restricted 
to  a wound  which  necessitates  treatment  by  a 
medical  officer,  and  which  is  received  by  Army 
personnel  in  action  with  an  enemy  of  the 
United  States. 
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A Reminder  From  Santa 

Baseball’s  World  Series  is  not  over  and 
in  the  heat  and  passion  of  shouting  “Kill 
the  umpire”  little  do  we  think  of  singing 
or  humming  “Deck  The  Halls  With  Holly” 
or  “Jingle  Bells.”  But  the  time  has  come 
to  remind  all  and  sundry  to  “MAIL 
CHRISTMAS  PACKAGES  EARLY.” 
There  was  a time  when  we,  along  with 
old  Santa,  could  catch  a nap  between  one 
Christmas  and  the  next.  Not  any  more. 
Ever  since  1942,  another  man  with  whisk- 
ers— Uncle  Sam — has  given  the  Army  re- 
cruiter a special  assignment  of  reminding 
people  to  send  their  pretties  early  to  the 
sons,  daughters,  sweethearts,  etc.,  on  duty 
with  the  Armed  Services  overseas. 

This  year  the  reminder  the  Army  re- 
cruiters will  display  will  be  a Lobby 
poster,  8V2  x 11,  to  be  delivered  by  RPC 
to  the  Army  Recruiting  Service.  This  will 
be  displayed  during  the  period  of  October 
15-November  20.  Postal  trucks  will  carry 
a poster  at  the  same  time. 

These  posters  will  carry  the  notation 
“Mail  Ordinary  Parcels  Between  Novem- 
ber 1 and  November  20.”  This  is  in  large 
red  letters.  A much  smaller  notation  reads, 
“Air  Parcels  Before  December  10.” 

The  usual  Circular  will  be  released  in 
the  near  future  telling  everybody  to  co- 
operate with  the  Postal  Service  by  not 
mailing  bulk  packages  during  the  rush 
period. 


President  Eisenhower  has  designated  the 
week  of  October  4-10  as  “Fire  Prevention 
W eek,”  and  the  Army  is  to  participate. 
“ During  this  week  special  emphasis  will 
be  placed  on  the  established  year-round, 
world-wide,  fire  prevention  and  protection 
program  of  the  Department  of  the  Army,” 
says  DA  Circular  420-15. 


In  the  Army  last  fiscal  year,  125,000 
people  completed  360,000  individual 
courses  of  study  ranging  from  elementary 
instruction  through  college  work. 


THE  LAW  PERMITTING  CUSTOM- 
FREE  ENTRY  into  the  United  States  of 
bona  fide  gifts  up  to  the  value  of  $50  has 
been  extended  until  July  1,  1961. 


WHEN  CHANGING  ADDRESS,  please 
give  us  both  your  OLD  and  NEW  ad- 
dresses. If  you  wish  to  discontinue  receiv- 
ing publication  or  wish  to  increase  num- 
ber received,  make  your  request  to  address 
shown  in  Flag  on  this  page. 


Medicare  Change 

Continuing  efforts  to  improve  the  Medi- 
care Program  prompted  Change  1 to  the 
Joint  “Medicare”  Directive  issued  by  the 
Department  of  Defense  on  28  July. 

Effective  July  28,  1959,  a wife  who  is 
eligible  for  civilian  medical  care  whose 
husband  dies  while  on  active  duty,  and 
who  is  pregnant  at  the  time  of  his  death, 
may  receive  at  Government  expense  from 
civilian  sources  obstetrical  and  maternity 
care  to  include  care  of  the  mother  before 
delivery,  delivery  of  the  child,  and  that 
care  of  the  mother  after  the  birth  nor- 
mally associated  with  the  birth  of  child. 
Also  included  is  the  authorized  care  of 
the  newborn. 

Medicare  permits  which  require  de- 
pendents who  live  with  their  sponsors  to 
seek  care  in  military  facilities  are  not  re- 
quired in  these  cases.  The  wife  has  a free- 
dom of  choice  between  military  facilities 
or  civilian  medical  facilities. 


NACom  Counselors  Have 
Busy  Quarter 

Northern  Area  Command’s  top  sales- 
men in  Frankfurt,  Germany,  who  know  a 
good  product  when  they  see  one,  “sold” 
319  years  of  service  security  during  one 
three-month  period.  There  were  74  en- 
listments or  reenlistments,  including  12 
civilian  enlistments.  This  record  enabled 
the  NACom  Reenlistment  Office  to  top  the 
USAREUR  target.  The  rise  was  attribut- 
ed to  the  new  school  options  and  CONUS 
reenlistment  option. 

To  achieve  and  maintain  its  effective 
career  counseling  program,  the  NACom 
Reenlistment  Team  has  covered  a distance 
equivalent  to  four  trips  across  continental 
United  States  and  delivered  53  addresses 
to  more  than  1,200  listeners.  In  one  quar- 
terly period,  the  members  of  the  team 
gave  approximately  1,700  career  counsel- 
ing interviews  and  showed  75  motion  pic- 
ture films. 

The  NACom  Reenlistment  Office,  under 
the  supervision  of  Capt  A.  F.  Anello,  is 
composed  of  MSgt  E.  L.  Simianer,  SSgts 
C.  E.  Frye  and  L.  J.  Roberts  Sr.,  and  Sgt 
F.  H.  Root. 

Commenting  on  the  success  of  the  quar- 
ter’s operations,  Sergeant  Simianer  noted, 
“The  success  of  the  NACom  reenlistment 
program  lies  primarily  in  the  team’s  ad- 
herence to  Department  of  the  Army  pro- 
gramming instructions  including  detailed 
explanations  of  reenlistment  options  to 
the  ‘short-timers.’” 
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Recruiting 


Lone  Star  Platoon  Enlisted  in  Dallas 


How  difficult  is  it  to  recruit  an  entire 
platoon  of  men  to  represent  a state?  Per- 
sonnel in  the  Dallas,  Texas,  area  found 
it  was  not  really  easy,  but  from  the  re- 
sults obtained,  it  was  not  too  difficult 
either. 

Statistics  revealed  that  July  is  a low 
productive  month  in  that  area.  To  rectify 
that  situation,  it  was  decided  that  “some- 
thing special”  would  have  to  be  done  to 
stimulate  enlistments. 

Plans  were  formulated  to  enlist  a pla- 
toon from  the  Dallas  area  during  the 
month  of  July  to  represent  Texas,  “The 
Lone  Star  State.”  Appropriately,  the  unit 
was  to  be  named  the  “Lone  Star  Platoon” 
with  each  enlistee  to  receive  a printed 
certificate  and  a small  Texas  flag.  The 
group  would  be  given  a full-size  Texas 
flag  to  be  displayed  in  their  barracks 
during  basic  training. 

The  various  problems  confronting  the 
planners  were  overcome  by  considering 
each  in  its  proper  relation  to  the  over-all 
drive.  The  first  step  was  to  obtain  ap- 
proval from  higher  headquarters.  When 
this  was  accomplished,  coordination  was 
effected  with  personnel  at  Fort  Carson, 
Colorado,  and  Fort  Hood.  Texas.  Arrange- 
ments were  made  for  the  platoon  to  proc- 
ess as  a unit  at  Fort  Carson  and  train 
together  at  Fort  Hood. 

The  next  step  was  to  arrange  for  com- 
munity participation  and  secure  the  sup- 
port and  assistance  required  for  such  an 
operation. 

Mr.  W.  T.  (Bill)  McClarin,  public  re- 
lations director.  Big  Town  Shopping  Cen- 
ter, Mesquite,  Texas,  was  contacted  and 
informed  of  the  project.  Mesquite  is  lo- 
cated in  suburban  Dallas.  A meeting  of 
the  Promotion  Board  was  called  with  all 


of  the  Center  store  managers  attending. 

The  outcome  of  the  meeting  was  an 
agreement  that  the  Center  would  provide 
publicity  in  the  area  and  make  a site 
available  for  the  actual  enlistment  cere- 
mony. In  addition,  the  merchants  agreed 
to  prepare  posters  for  display  in  the  store 
windows  and  encourage  their  members  to 
offer  paid  advertising.  Also,  the  merchants 
were  to  furnish  the  small  individual  flags 
and  the  full-size  Texas  flag  with  the  U.  S. 
Army  Recruiting  Service  supplying  the 
certificates. 

A large,  prestige-type  display  was  set 
up  at  the  Center.  With  the  display,  a 
Tel-A-Story  projector  was  used  to  depict 
“Choice  not  Chance”  vocational  training 
opportunities.  A movie  projector  was  put 
to  use  featuring  U.  S.  Army  films.  Ap- 
proximately 60,000  residents  viewed  the 
movies  and  received  hand-out  literature. 

Publicity  support  for  the  over-all  Dallas 
area,  which  includes  47  Texas  counties, 
was  secured  from  newspaper,  radio  and 
television  representatives.  Adequate  cov- 
erage was  obtained  due  to  continued  main- 
tenance of  favorable  relations,  the  unique 
nature  of  the  project,  and  the  interest 
generated  by  the  Texas  aspect  of  the  drive. 

At  this  point,  dual  plans  began  to 
take  shape  for  the  actual  enlistment  of 
the  men.  Area  recruiters  got  busy  in  early 
July,  and  as  the  drive  gained  impetus, 
they  successfully  recruited  enough  men  to 
form  the  platoon.  Altogether,  over  50  men 
were  enlisted  for  the  platoon. 

Program  planners  arranged  the  enlist- 
ment ceremony  with  Maj  Gen  K.  L.  Berry, 
adjutant  general.  State  of  Texas,  repre- 
senting Texas’  Governor  Price  Daniel,  as 
principal  speaker. 

Mayor  James  Fontenot,  Mesquite,  and  Lt 


Col  R.  E.  Gray,  CO,  Dallas  USARMS, 
greeted  General  Berry  on  his  arrival.  A 
police  escort  was  provided  for  the  official 
party  by  the  Mesquite  Police  Department 
and  the  Dallas  County  Sheriff’s  Office. 

Others  appearing  on  the  program  with 
General  Berry  were  Mr.  U.  J.  Geers,  presi- 
dent, Big  Town  Board  of  Trade,  and  Col 
Stanley  G.  Reiff,  deputy  division  engineer. 
Southwestern  Area. 

Enlistment  ceremonies  consisted  of  a 
color  guard,  playing  of  the  National  An- 
them, invocation,  introduction  of  guests, 
speeches,  the  swearing-in  ceremony  and  a 
flag  presentation.  Colonel  Gray  adminis- 
tered the  Oath  of  Enlistment. 

Mayor  Fontenot  presented  the  Texas  flag 
to  General  Berry,  with  the  general  pre- 
senting it  to  a member  of  the  platoon  to 
carry  to  Fort  Hood. 

During  and  after  the  ceremonies,  pub- 
licity was  obtained  for  local  and  area 
newspaper,  radio  and  television  coverage 
by  representatives  present. 

Inter-service  cooperation  resulted  in  the 
prestige-type  display  being  loaned  to  the 
U.  S.  Army  Recruiting  Service  by  the  U.  S. 
Army  Reserve,  with  the  national  and  state 
colors  and  weapons  being  obtained  from 
the  U.  S.  Marine  Corps  in  the  Dallas  area. 

The  “Lone  Star  Platoon”  will  train  as 
a platoon  with  Battery  A,  1st  Howitzer 
Battalion,  78th  Artillery  Group,  2d  Ar- 
mored Division.  The  Texas  flag  will  be 
displayed  in  the  barracks  as  an  inspiration 
to  the  men  to  excel  in  competition  with 
other  platoons  during  basic  training. 

Success  of  the  project  was  apparent  in 
the  results  achieved.  Dallas  placed  first 
within  the  Fourth  U.  S.  Army  Recruiting 
District  for  July  with  the  attainment  of 
135.7  percent  of  the  assigned  objective. 


MEMBERS  of  Texas'  "Lone  Star  Platoon"  pose  for  a group  picture  prior  to 
their  departure  for  Fort  Carson,  Colo. 


DIGNITARIES  who  played  an  important  part  in  the  recruitment  of  an  entire 
platoon  to  represent  Texas  are  (left  to  right)  Col  Stanley  G.  Reiff,  deputy 
division  engineer.  Southwestern  Area;  Maj  Gen  K.  L.  Berry,  adjutant  gen- 
eral, State  of  Texas;  Mayor  James  Fontenot,  Mesquite,  Tex.;  Lt  Col  R.  E. 
Gray,  commanding  officer,  Dallas  USARMS;  and  Mr.  U.  J.  Geers,  president. 
Big  Town  Board  of  Trade. 
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Variety  Is  The  Spice  Of  Recruiting 
In  Third  U.  S.  Army 


MSgt  Don  Forrest  (right)  of  West  Palm  Beach,  Fla.,  awards  a Third  U.  S.  Army  Recruiting  Certificate  of  Achievement  to  Mr.  Robert  Zimmer  of  Zimmer 
Advertising,  Inc.,  West  Palm  Beach.  Mr.  Zimmer  arranged  for  the  placement  of  60  Army  24-sheet  posters  in  the  West  Palm  Beach  and  Ft.  Pierce  areas 
during  the  last  18  months.  The  posters  were  placed  primarily  along  Dixie  Highway  and  Route  1 , a highly  traveled  main  artery  of  the  state.  Coordi- 
nation with  the  recent  high  school  program  posters  released  by  MPPD-TAGO  was  achieved  through  this  excellent  public  service  program.  The  value  of 
this  service  is  $2,700.  Also,  as  part  of  his  outdoor  advertising  program.  Sergeant  Forrest  was  able  to  obtain  two  painted  U.  S.  Army  recruiting  signs 
in  the  backfield  of  Connie  Mack  Ball  Park  in  West  Palm  Beach.  With  several  high  schools  and  the  Kansas  City  Athletics  using  the  park  on  a regular 
basis,  maximum  impact  of  outdoor  advertising  was  achieved  to  support  a successful  recruiting  publicity  program. 


“Sarges  Barge” 
Goes  To  Prospects 


MSgt  Jim  Colman,  Ft.  Pierce  recruiter,  pulls  up 
to  the  Radio  Station  WIRA  dock  to  hand  DJ 
Jim  Cairns  Army  recruiting  radio  tapes. 


A new  twist  has  been  added  to  the  fine 
art  of  Army  recruiting  in  Ft.  Pierce,  Flor- 
ida, where  MSgt  Jim  Colman  of  the  Miami 
USARMS  has  invaded  Navy  waters  as  the 
“Scooter  Recruiter.”  Leaving  his  home  on 
the  beach.  Sergeant  Colman  scoots  across 
the  bay  headed  for  his  office  at  the  Ft. 
Pierce  Flotel  which  sits  right  on  the  water- 
front. On  the  way  he  makes  a quick  stop  at 
Radio  Station  WIRA  which  has  special 
dock  facilities,  to  drop  off  his  recruiting 
radio  tapes.  He  then  proceeds  to  scout 
the  area  for  prospects  in  boats. 

Sergeant  Colman  built  “Sarges  Barge” 
bimself  and  steers  it  merely  by  leaning 
to  left  or  right.  The  rudder  is  anchored 
in  fixed  position.  With  the  prevalent  inter- 
est in  boating  in  the  Ft.  Pierce-Vere  Beach 
area,  the  scooter  recruiter  makes  his  points 
witli  the  younger  element  of  the  boating 
fraternity  who  are  eligible  for  a military 
obligation. 

“The  bay  is  smooth  most  of  the  time, 
although  occasionally  I do  get  wet  feet, 
but  it’s  worth  it,”  Sergeant  Colman  com- 
mented recently.  “The  scooter  enables  me 
to  interview  prospects  right  on  their  home 
grounds,  or  should  I say  water,  and  the 
scooter  is  always  of  interest  and  a good 
subject  for  discussion.” 


Mail  Publicity 


MSgt  Ray  Hannah  of  the  Ft.  Lauderdale,  Fla., 
Recruiting  Station  stands  by  one  of  his  local 
publicity  projects — U.  S.  Army  recruiting  poster 
publicity  in  the  two  8x10  inch  areas  on  the  mail 
box.  The  machine,  which  sells  all  denominations 
of  stamps,  is  made  by  the  U.  S.  Postamatic 
Corp.  of  Miami  and  has  already  been  approved 
by  the  U.  S.  Post  Office  Dept.  It  is  being  dis- 
tributed to  hotels,  motels,  drug  stores,  super- 
markets and  other  retail  outlets  in  the  south 
Florida  area. 
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Fiscal  Year  I960 


MPPD  Publicity  Plans 


Recruiting 

Non-prior  service  recruiting  publicity 
will  include  the  same  general  coverage 
as  last  year,  with  some  retrenchment 
caused  by  fund  reductions. 

Magazine  Ads 

A new  “unified  art”  approach,  featuring 
a modern  technique,  will  he  carried  out 
in  magazine  ads,  posters,  etc.  First  ad 
in  the  new  series  was  reproduced  on  page 
9 in  the  September  Recruiting  journal. 
From  time  to  time  other  ads  will  be  re- 
produced in  the  Recruiting  journal  in 
black  and  white.  For  the  first  time,  color 
reproductions  of  each  ad  as  it  appears  in 
magazines  will  be  distributed  to  the  Re- 
cruiting Service  for  information  and  dis- 
play. 

24-Sheet  Billboards 

There  will  be  the  usual  paid-space 
showing  in  the  Spring,  geared  to  the  high 
school  graduation  program,  and  there  will 
be  at  least  one  free-space  poster  for  public 
service  space  throughout  the  year.  Lists 
of  proposed  local  contractors  were  dis- 
tributed to  each  Army  in  September  for 
comment  and  suggested  changes. 

Television 

The  new  “Command  Performance” 
series  is  being  placed  rapidly  in  top 
markets  with  98  markets  already  con- 
firmed. (See  list  of  stations  in  this  issue.) 

Additional  “Country  Style,  U.S.A.”  TV 
shows  are  not  planned  this  year  because 
of  budget  limitations;  however  these  shows 
have  almost  unlimited  re-run  possibilities 
and  those  now  in  use  should  be  used  as 
long  as  they  physically  stand  up.  Only 
two  new  TV  commercials  are  planned  this 
year  because  of  the  excellent  library  now 
available  in  the  field.  No  new  women’s  TV 
clips  will  be  produced  this  year,  again  be- 
cause of  an  ample  library  now  available 
and  also  to  release  funds  for  basic  market 
research  in  the  female  programs.  There 
has  never  been  a research  project  for  this 
kind  of  basic  information  and  it  is  desired 
and  needed. 

Radio 

The  new  “Steve  Lawrence”  show  has 
had  an  outstanding  initial  order  from 
stations  throughout  the  country,  with 
nearly  1,000  stations  requesting  it  before 


it  was  issued.  The  show  is  now  being  dis- 
tributed. 

Another  new  series  called  “Programming 
Plus”  is  in  production  which  will  com- 
prise 24  two-minute  shorts,  each  including 
an  automotive  tip  on  driving  or  car  care, 
plus  a 30-second  commercial.  A set  of 
these  programs  will  be  sent  to  every  AM 
and  FM  radio  station  in  the  country,  as 
well  as  to  recruiting  main  stations  for 
information. 

A new  “Radio  Presentation  Kit”  is 
being  prepared  which  will  contain  a 10- 
minute  summary  of  all  the  Army’s  re- 
cruiting service  radio  shows,  narrated  by 
MSgt  Bud  Goodyear,  formerly  of  TAG 
School.  Also  included  will  be  a sample  of 
each  of  the  Army’s  recruiting  service 
shows.  It  is  hoped  that  this  kit  will  be 
helpful  to  recruiters  in  placing  the  shows 
with  local  stations.  Kits  will  be  distributed 
on  the  basis  of  four  to  each  recruiting 
main  station. 

Camden  Posters 

MPPD  believes  they  are  well  on  the 
way  toward  solving  the  fading  problem. 
Meanwhile  the  entire  Camden  frame  pro- 
gram is  being  examined  to  determine 
whether  there  should  be  less  frames  main- 
tained and  in  use.  and  if  possible  provide 
long-life  (2-3  months)  posters  to  cut  down 
on  maintenance  time.  Eleven  hundred 
metal  inserts  have  been  ordered  with  the 
recruiting  logotype  printed  on  each  side 
in  Scotch-Lite  for  use  in  front  of  recruiting 
stations. 

Window  Cards 

Attractive  frames  have  been  ordered 
into  which  the  window  cards  can  be  in- 
serted. Buying  of  easel-backed  cards  will 
be  discontinued.  These  frames  are  equip- 
ped to  be  set  on  a counter  or  bung  on  the 
wall. 

Booklets 

A new  WAC  Officer  booklet  is  in  the 
works  and  all-new  WAC  enlisted  books 
are  in  the  planning  stage.  MPPD  hopes 
to  have  these  ready  by  Spring.  A revised 
version  of  This  Is  How  It  Is  is  at  the 
printers,  but  other  male  enlisted  booklets 
will  remain  unchanged.  All  male  enlisted 
materials  will  be  distributed  early  this 
year,  no  later  than  February,  in  plenty  of 
time  for  the  Spring  drive.  A completely 
revised  Army  Occupations  and  You  is  in 
the  works  and  will  be  distributed  this 


Winter.  A new  male  enlisted  booklet. 
Meet  The  Modern  Army,  will  be  dis- 
tributed in  the  next  few  months. 

Reenlistment 

Publicity  in  this  area  contains  some  in- 
novations this  year,  as  follows: 

Army  Times  Ads 

A new  Army  Times  ad  series  has  been 
started  and  will  run  all  this  year.  It 
emphasizes  the  importance  of  unit  com- 
manders and  NCO’s  in  the  reenlistment 
program  and  has  received  high  praise 
from  all  who  saw  the  ads  in  their  develop- 
ment stage. 

24-Sheet  Billboards 

Something  new  will  be  tried  this  year 
with  a one-time  paid  space  billboard 
showing  at  strategic  locations  outside 
major  Army  posts  throughout  the  country. 
The  poster  is  not  yet  designed  but  will 
be  a prestige-type  poster  enhancing  an 
Army  career. 

Camden  Posters 

The  “Did  You  Know?”  Camden  posters 
(17"  x 25")  will  be  discontinued  after 
February  1960  and  a new  Camden  series 
for  reenlistment  will  begin  in  March.  How- 
ever, the  “Did  You  Know?”  bulletin  board 
posters  and  window  cards  (11"  x 14") 
will  be  continued.  The  new  series  of  Cam- 
den posters  will  be  more  appropriate  to 
Camden  use,  similar  to  recruiting  posters, 
since  “Did  You  Know?”  had  too  much 
copy  for  that  purpose.  Frames  for  the 
“Did  You  Know?”  window  cards  will  be 
provided,  and  no  more  will  be  ordered 
with  easels. 

Booklets 

A new  booklet  or  pamphlet  on  the 
Career  Group  options  will  be  prepared  and 
geared  primarily  to  Grades  E-4  and  below. 
A new  WAC  reenlistment  booklet  is  in  the 
works.  Also,  a reenlistment  booklet  di- 
rected at  wives  is  being  prepared. 

Bumper  Stickers 

New  bumper  stickers  are  being  ordered 
in  Scotch-Lite,  which  should  have  a very 
long  life — at  least  two  years.  These  will  be 
much  more  expensive,  but  their  long  life 
should  offset  the  added  cost.  (Scotch-Lite 
bumper  stickers  are  also  being  planned  for 
recruiting  but  a new  design  is  under  con- 
sideration.) 


October  1 959 
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Modern  Day  Crusaders 


With  the  recent  selection  of  the  initial 
winners  in  the  United  States  Army  Air 
Defense  Command  individual  awards  pro- 
gram, another  milestone  was  reached  in 
its  revolutionary  reenlistment  program. 
Earlier  this  year  Lt  Gen  Charles  E.  Hart, 
commanding  general.  United  States  Army 
Air  Defense  Command,  established  the 
Crusader  Awards  Program,  believed  to  be 
the  first  of  its  kind  in  the  U.  S.  Army, 
designed  to  fill  a critical  need  for  the  re- 
ward of  individual  achievements  in  this 
important  facet  of  the  military  personnel 
procurement  field. 


1st  Region:  MSgt  Vincent  J.  La  Flamme 


The  new  program  was  created  to  pro- 
vide tangible  recognition  to  those  indi- 
viduals who,  through  day-to-day  display 
of  sound  leadership  practices,  compile  a 
distinguished  record  in  the  reenlistment 
effort.  By  stressing  the  direct  relation- 
ship between  daily  leadership  functions 
and  the  reenlistment  effort,  the  Crusader 
Awards  Program  is  intended  to  stimulate 
the  interest  and  efforts  of  supervisory 
personnel  at  all  levels  of  command  to  in- 
crease the  retention  rates  of  qualified 
personnel,  with  emphasis  being  placed  on 
the  first  term  Regular  Army  soldier. 


UNITED  STATES  ARMY  AIR  DEFENSE  COMMAND 

CRVSAD6R  AWARD 


FOR 

; j;  OUTSTANDING  LEADERSHIP 
A ■ /'fin'  FURTHERING  THE 

KA  command  re-enlistment 


USARADCOM  Region  Commander's 
Crusader  Plaque 


Crusaders  — 1959  Style 


The  name  “Crusader”  was  chosen  from 
among  more  than  100  possible  titles.  A 
“Crusader”  is  defined  by  Webster’s  as 
“A  person  who  champions  a worthy  cause 
with  zeal  and  enthusiasm.”  What  word 
better  describes  the  manner  in  which  the 
reenlistment  effort  should  be  pursued  by 
supervisory  personnel. 

While  all  personnel  assigned  to  units 
of  USARADCOM  are  eligible  to  partici- 
pate in  the  competition,  the  program  is 
slanted  to  the  leader  within  the  battery 
and  the  battalion.  The  leader  at  this  level 
is  in  the  most  advantageous  position  of 


2d  Region:  MSgt  David  A.  Jeans 


4th  Region:  MSgt  Andrew  Miller 


5th  Region:  Capt  Lawrence  H.  D.  Williams 


6th  Region:  SP5  James  1.  Spain 
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knowing,  personally,  his  men  and  their 
problems.  Through  years  of  Army  ex- 
perience, he  will  be  able  to  counsel  his 
men  on  a day-to-day  basis  on  the  many 
benefits  to  be  derived  from  a service 
career. 

The  “Crusader”  awards  are  handsome, 
personalized  plaques  which  become  the 
permanent  possession  of  the  recipient. 
Under  this  program  there  are  two  cate- 
gories of  awards.  The  Region  Commander’s 
Plaque,  which  will  be  presented  by  each 
of  the  five  USARADCOM  Regions  twice 
annually,  in  January  and  July,  to  the  in- 
dividual who  is  adjudged  to  have  made 
the  most  significant  contribution  to  the 
reenlistment  effort  during  a preceding  six- 
month  period;  and  “The  Commanding 
General’s  Crusader  of  the  Year  Award” 
plaque,  which  will  be  presented  annually 
in  January  to  the  individual  within 
USARADCOM  whose  results  in  the  re- 
enlistment effort  are  considered  to  have 
been  the  most  outstanding  from  among 
those  competing.  Winners  of  the  Region 
Commander’s  plaques  will  automatically 
be  considered  for  the  annual  award. 

Winners  of  the  Region  Commander’s 
plaques,  as  well  as  “The  Commanding 
General’s  Crusader  of  the  Year  Award” 
plaque,  are  selected  on  a competitive  basis 
by  specially  appointed  boards  comprised 


of  at  least  two  commissioned  officers,  one 
warrant  officer,  and  two  senior  noncom- 
missioned officers.  The  reenlistment  officer 
and  Army  career  counselor  of  the  award- 
ing headquarters  serve  as  the  advisor  and 
recorder,  respectively. 

In  determining  the  winners  of  the 
Crusader  Awards  plaques,  primary  con- 
sideration will  be  given  to  a narrative  de- 
scription of  the  accomplishments  of  the 
individual  recommended.  Other  factors 
which  will  influence  the  actions  of  the 
board  are: 

• The  retention  rate  of  Regular  Army 
first  term  school-trained  and  troop-trained 
guided  missile  and  electronics  specialists. 

• The  immediate  reenlistment  rate  of 
other  categories  of  personnel. 

• The  special  efforts  exerted  or  indi- 
vidual ideas  employed  by  the  individual 
in  compiling  his  outstanding  record  and 
how  this  record  compares  with  that  of 
other  individuals  of  like  size  units  within 
the  region  in  which  the  recommendation 
was  initiated. 

• Desirability  of  the  geographical  lo- 
cation of  unit  when  compared  with  that 
of  other  similar  sized  units. 

• Length  of  time  for  which  the  out- 
standing performance  was  observed. 

Using  these  minimum  criteria,  boards 
which  were  convened  in  early  July  at  each 


of  the  USARADCOM  Region  headquarters 
selected  the  individuals  most  worthy  to 
receive  the  coveted  Regional  Commander’s 
“Crusader  Award”  plaques.  Modern  day 
Crusaders  for  the  January-June  1959  pe- 
riod, by  Region,  are: 

1st  Region:  MSgt  Vincent  J.  La  Flamme, 
Hq  Btry,  3d  Msl  Bn,  61st  Arty,  Loring 
AFB,  Maine. 

2d  Region:  MSgt  David  A.  Jeans,  Btry 
D,  4th  Msl  Bn,  51st  Arty,  Ft.  Monroe, 
Virginia. 

4th  Region:  MSgt  Andrew  Miller,  2d 
Msl  Bn,  67th  Arty,  Ellsworth  AFB,  South 
Dakota. 

5th  Region:  Capt  Lawrence  H.  D.  Wil- 
liams, Btry  D,  3d  Msl  Bn,  517th  Arty, 
Selfridge  AFB,  Michigan. 

6th  Region:  SP5  James  L.  Spain.  Btry 
D.  1st  Msl  Bn,  567th  Arty,  La  Canada, 
California. 

In  addition  to  the  plaque,  each  winner 
has  received  a letter  of  commendation 
from  the  awarding  commander. 

The  interest  shown  in  the  “Crusader 
Awards”  program  by  personnel  in  the  field 
is  a positive  indication  that  the  program 
will  fulfill  its  intended  purpose.  Super- 
visory personnel  are  rapidly  becoming 
truly  Modern  Day  Crusaders  for  the  re- 
enlistment cause. 


For  Do-It-Yourselfers:  Two  Ideas 


MSgt  Edwin  Rose  of  the  Chicago,  III.,  USARMS  Recruiting  Publicity  Section, 
demonstrates  that  you  don't  have  to  be  an  artist  to  paint  attractive  pictures 
for  displays.  Here  he  paints  a picture  with  the  aid  of  a projector.  First,  he 
took  a picture  of  the  picture  he  wished  to  paint.  Then  he  made  a 35mm 
slide  and  placed  it  in  the  projector  and  projected  it  on  the  display  panel  in 
the  exact  size  he  wanted.  Next  he  outlined  the  picture  with  a soft  pencil 
and  then  painted  it. 


Take  one  old  recruiting  booth,  apply  a half-gallon  of  paint,  and  when  dry 
attach  cardboard  displays  to  front  and  sides.  Within  four  hours  you  will 
come  up  with  an  attractive  new  recruiting  booth,  says  MSgt  Lyle  Wilson, 
non-commissioned  Recruiting  Publicity  Officer  at  Chicago,  III.,  USARMS. 
(The  Chicago  USARMS  uses  Duro-Vogue  multi-color  finish  paint.)  This  is 
another  idea  in  Chicago  USARMS  Recruiting  Publicity  Section's  never- 
ending  attempt  to  create  attractive  and  inexpensive  displays  for  recruiters. 
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OUTDOOR  ILLUMINATED  SIGN  on  Erie  County  Savings  Bank  Building  ad- 
vertises the  U.  S.  Army  Chemical  Corps  Exhibit. 


Buffalo  USARMS  Features 

The  Erie  County  Savings  Bank  in  Buffalo,  New  York,  has 
continually  rallied  to  the  support  of  the  U.  S.  Army  Recruiting 
Service.  Affable  and  genial  Mr.  Dexter  P.  Rumsey,  the  presi- 
dent, has  always  assisted  the  Buffalo  recruiters  in  their  mission. 
Exemplary  of  Mr.  Rumsey’s  assistance  is  the  recent  Chemical 
Warfare  Exhibit  displayed  at  the  Erie  County  Savings  Bank 
Exhibit  Room. 

The  generous  support  and  cooperation  of  the  Chemical  Ex- 
hibit Team  from  Edgewood,  Maryland,  made  this  spectacular 
show  possible.  The  initial  contact  made  by  Buffalo  recruiters 
under  Capt  Rudolph  Jantz,  commanding  officer,  Buffalo 


INQUISITIVE  YOUNG  MINDS  find  material  for  thought  while  visiting  the 
Buffalo  USARMS  Chemical  Corps  Exhibit. 


CAPT  RUDOLPH  A.  JANTZ  (center),  commanding  officer  of  Buffalo  USARMS, 
is  touring  the  Exhibit  Room  with  Lt  Lee  Neal,  officer  in  charge  of  the  Chem- 
ical Corps  display,  and  Mr.  Dexter  P.  Rumsey,  president  of  Erie  County 
Savings  Bank,  Buffalo,  N.  Y. 

Chemical  Warfare  Exhibit 

USARMS,  with  the  Chemical  Exhibit  Team  last  year  for  the 
Clarence,  New  York,  Festival  proved  fruitful  for  this  year’s  ex- 
hibit at  the  Erie  Bank. 

Several  live  TV  showings,  radio  spot  announcements  and  a 
quantity  of  informative  posters  placed  at  strategic  points  through- 
out the  city  attracted  wide  attention  to  an  outstanding  display, 
held  in  the  heart  of  Buffalo’s  business  district.  Chemical  War- 
fare's exhibit  made  an  impressive  impact  on  potential  enlistees. 

An  attendance  of  nearly  10.000  during  the  three-week  show- 
ing marked  this  exhibit  as  an  excellent  advertising  medium  for 
the  U.  S.  Chemical  Corps  and  the  Recruiting  Service  in  general. 


U.  S.  ARMY  CHEMICAL  CORPS  Exhibit  attracts  the  attention  of  all  ages  at 
its  three-week  display  at  the  Erie  County  Savings  Bank  of  Buffalo,  N.  Y. 
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Connecticut  Yankee  Platoon 


It’s  all  in  a name.  So  say  New  Haven  Army  recruiters  who 
have  just  recently  completed  an  intensive  campaign  for  an 
ARADCOM  enlistment  packet  called  “Connecticut  Yankee  Pla- 
toon.” The  title  of  this  special  enlistment  program  captured  the 
imagination  of  the  Connecticut  populace.  Special  floats  sponsored 
by  three  well-known  industrial  organizations  in  Connecticut, 
depicting  the  NIKE  missile  in  action,  also  provided  stimulus  to 
the  recruitment  campaign. 

The  special  ARADCOM  drive  culminated  in  a colorful  enlist- 
ment ceremony  at  the  Hall  of  Flags  in  the  State  Capitol  at  Hart- 
ford. Fifty  young  Connecticut  Army  career  men  were  administered 
the  Oath  of  Enlistment  by  Lt.  Governor  John  V.  Dempsey.  Present 
also  were  the  mayors  or  city  managers  from  the  various  sections 
of  the  State  where  the  enlistees  reside. 

After  eight  weeks  of  basic  training  at  Fort  Dix,  the  men  will 
return  to  Connecticut  for  initial  assignment  and  on-the-job 
training  in  missiles  and  electronics  at  NIKE  bases  of  the  63rd 
Artillery  Group,  with  headquarters  in  New  Britain. 

The  ceremony  was  rendered  impressive  with  concerts,  invoca- 
tion and  oratory.  Lt  Col  John  H.  Norton,  executive  officer,  63rd 
Artillery  Group,  welcomed  the  new  men  into  USARADCOM  and 
emphasized  that  they  were  dedicating  themselves  to  the  mission 
of  defending  a vital  state  which  contributes  a great  deal  to 
national  defense. 

“Today,  Connecticut  is  supplying  the  Army  and  the  defense 
effort,”  Colonel  Norton  stated.  “Two  hundred  and  twenty-four 
firms  in  the  State  are  in  some  way  involved  in  the  missile  pro- 
gram. These  companies  employ  83,000  production  workers  and 
27.000  technical  workers.  The  bulk  of  this  industry  is  located  in 
the  Hartford-Bridgeport  area  which  is  defended  by  the  men  and 
missiles  of  the  63rd  Artillery  Group.” 


' Father  John  Ahearn  of  St.  Patrick-St.  Anthony  church  in  Hart- 
ford bestowed  a spiritual  invocation. 

Lt  Jane  Hallman,  Women’s  Army  Corps,  on  behalf  of  Maj 
John  M.  Pawling,  commanding  officer,  New  Haven  USARMS, 
thanked  the  press  and  radio-TV  representatives,  and  the  many 
civilians  who  gave  their  valuable  time  to  make  the  “Connecticut 
Yankee  Platoon”  an  outstanding  success. 


HON.  JOHN  V.  DEMPSEY,  Lt.  Governor  of  the  State  of  Connecticut,  ad- 
dresses the  47  members  of  the  “Connecticut  Yankee  Platoon”  prior  to  ad- 
ministering the  Oath  of  Enlistment  at  the  Hall  of  Flags  in  the  State 
Capitol,  Hartford. 


New  York  USARMS  Display  At  Staten  Island  Ferry  Terminal  Building 


The  New  York  City  USARMS  opened  an  “Army  of  Tomorrow”  exhibit  at  the  Staten  Island  Ferry  Terminal  at  Battery  Park,  one  of  the  busiest  spots  in 
New  York.  At  left,  Lt  Col  George  W.  Hutchinson,  commanding  officer,  NYC  USARMS,  explains  the  workings  of  an  intricate  Army  Engineer  Corps  display 
to  an  interested  young  man  and  his  dad.  Exhibit  at  the  right  depicts  the  latest  equipment  used  by  the  Engineer  Corps  of  the  “Atomic  Army."  Other  fea- 
tures of  the  display  were  a film  of  the  Army  in  Action;  diorama  of  a battlefield  during  an  all-out  attack  by  the  U.  S.  Infantry;  scale  model  of  the  Army 

Engineers  building  a pontoon  bridge;  and  plenty  of  publicity  hand-outs. 
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Silver  Reenlistment  Cup  Presented  to  Fort  Ord 


“Counselors  to  the  undecided.”  That’s 
the  mission  of  the  Fort  Ord,  California, 
Reenlistment  Branch  which  was  recently 
awarded  a silver  cup  for  the  highest  RE- 
UP  rate  in  the  Sixth  U.  S.  Army  area, 
the  second  consecutive  award  in  the  past 
18  months. 

Presented  by  Maj  Gen  Gilman  C.  Mud- 
gett,  deputy  commanding  general  for  re- 
serve affairs,  Sixth  Army,  the  award  was 
accepted  for  the  post  by  Brig  Gen  A.  G. 
Elegar,  deputy  commanding  general  of 
Fort  Ord. 

The  reenlistment  branch,  headed  by 
Capt  Sidney  C.  Smith,  competes  on  a 
pro  rated,  post-population  basis  with  all 
other  military  posts  in  the  Sixth  Army 
area,  and  during  the  period  covered  by 
the  award,  the  section  established  a rec- 
ord of  attaining  102  percent  of  its  as- 
signed goal. 

“When  you  consider  that  we  only  re- 
enlist permanent  party  personnel,”  com- 
mented Captain  Smith,  “you  realize  that 
this  is  quite  an  achievement  for  the  sec- 
tion to  attain. 

“And  when  you  also  consider  that  we 
are  not  high  pressure  salesmen,  that  all 
we  are  trying  to  do  is  present  the  facts 
in  such  a way  that  the  individual  can 
make  an  intelligent  decision  on  remain- 
ing in  the  Army  or  returning  to  civilian 
life,  we  feel  that  we  are  really  telling 
the  Army’s  story  when  this  percentage  of 
men  decides  to  re-up,”  he  added. 


Besides  operating  the  reenlistment  of- 
fice, the  section  regularly  delivers  the 
Army  Career  Presentation  to  all  person- 
nel at  Fort  Ord  as  required  by  regulation. 

The  Branch  is  a part  of  the  Post  Ad- 
jutant General’s  Office  and  consists  of 
MSgt  Robert  W.  Forayter,  chief  enlisted 
counselor,  MSgt  Edgar  H.  Lewis,  SFC 
Henry  Caudill  Jr.  and  SFC  Paul  J.  Rob- 
inson. 

When  asked  just  what  kind  of  facts 
the  re-up  people  present  to  the  average 
prospect.  Captain  Smith  cited  the  case 
of  the  civilian  with  a common  cold.  A 
visit  to  the  doctor,  a shot  of  penicillin 
and  a couple  of  aspirins  will  run  the 
civilian  a minimum  of  $15.  The  military 
men  gets  the  same  care,  free. 

“Of  course,  this  is  just  a minor  item,” 
Captain  Smith  pointed  out,  “but  in  pre- 
senting our  facts,  we  show  that  these 
small,  minor  items,  added  up  during  a 
lifetime,  represent  something  to  be  given 
considerable  thought. 

“But  as  I say,  we  just  present  these 
facts,  and  act  as  guides  to  aid  the  man 
in  making  the  decision  that  will  best 
fit  his  interests  and  capabilities.  That’s 
the  basis  of  our  whole  operation — guid- 
ance.” 

Captain  Smith  pointed  out  that  he  and 
his  assistants  have  absolutely  nothing  to 
sell  but  service,  and  that  they  are  avail- 
able for  consultation  at  any  time.  During 
the  day,  no  appointment  is  needed.  Just 


walk  in,  have  a cup  of  coffee,  and  talk. 
In  the  evening  they’ll  open  their  shop 
by  appointment. 


MAJ  GEN  GILMAN  C.  MUDGETT  (left),  deputy 
commanding  general  for  reserve  affairs  of  the 
Sixth  U.  S.  Army,  presents  the  trophy  for  highest 
percentage  of  reenlistments  in  the  Sixth  U.  S. 
Army  for  the  first  six  months  of  the  calendar  year 
to  Brig  Gen  A.  G.  Elegar,  deputy  commanding 
general  of  Fort  Ord,  Calif. 


Transportation  Corps  Receives  Boost 


Sgt  William  Brumer,  Philadelphia  recruiter  and  avid  model  builder,  used 
his  craftsmanship  in  preparing  this  display.  Built  by  the  sergeant  himself, 
the  ship,  a model  of  THE  AMERICAN  SCOUT,  the  warehouse  and  entire 
layout  was  viewed  by  several  thousand  people  at  the  John  Wanamaker's 
Department  Store  in  Philadelphia,  where  it  became  the  main  attraction  of 
the  store's  annual  hobby  show. 


Explorer  Scouts  Guests  of  Army 


Explorer  Scouts  of  Greensburg,  Pa.,  spent  an  exciting  four  days  as  guests 
of  the  Army  Engineers  at  Fort  Belvoir,  Va.  The  trip  was  arranged  by  the 
Pittsburgh  USARMS  with  MSgt  Herr,  Greensburg  recruiter  and  Scout  ad- 
visor, acting  as  escort  for  the  group.  Sgt  Wood,  official  guide  for  the 
Scouts,  welcomes  Sgt  Herr,  the  Scouts,  and  Mr.  Eugene  Rankin  (right). 
Scout  Committeeman. 
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Public  Tuned  In  To 


MAJ  MARGARET  B.  REGAN  explains  the  various  programs  of  the  Army 
Nurse  Corps  to  Mrs.  Jean  Harris,  during  an  interview  on  KWKH,  Shreve- 
port, La. 


The  Army  Nurse  Corps  gained  valuable  publicity  via  radio 
and  television,  all  in  a period  of  one  week,  when  Maj  Margaret 
B.  Regan  visited  the  Little  Rock,  Arkansas,  and  Shreveport, 
Louisiana,  areas.  Major  Regan  is  the  assistant  Nurse  Corps 
counselor  in  the  Fourth  U.  S.  Army  area. 

In  Shreveport,  the  Major  was  interviewed  by  Dallas  Wales, 
KSLA-TV,  on  “Shreveport  Dateline.”  This  program  follows  the 
6:00  P.M.  newscast  and  airs  items  of  interest,  unusual  happen- 
ings, and  information  on  important  visitors  to  that  city.  The 
first  five  minutes  of  the  program  were  devoted  to  the  showing 
of  a portion  of  the  film,  “The  Army  Nurse,”  which  was  in  color. 
The  sound  was  “faded  out”  as  Major  Regan  explained  the  film. 
Ten  minutes  were  used  to  discuss  the  various  programs  of  the 
Army  Nurse  Corps. 

Mrs.  Jean  Harris,  KWKH  Radio  Station,  Shreveport,  inter- 
viewed Major  Regan  on  the  program  “Open  House,”  which 
features  items  of  interest  to  women.  During  the  20-minute  in- 


MR.  DALLAS  WALES  interviews  Maj  Margaret  B.  Regan  during  his  program 
“Shreveport  Dateline,”  on  KSLA-TV,  Shreveport,  La. 


Army  Nurse  Corps 


ARMY  STUDENT  NURSE  PROGRAM  graduate,  Gwendolyn  M.  Kimmer  is  re- 
ceiving her  second  lieutenant's  bars  from  Major  Regan  on  Bud  Campbell’s 
program  "Little  Rock  Today, "■  on  KARK-TV. 


formal  discussion,  the  new  summer  green  uniform  which  the 
Major  was  wearing  was  described  by  Mrs.  Harris. 

During  Bud  Campbell’s  noontime  program  “Little  Rock  To- 
day,” on  KARK-TV,  Little  Rock,  Major  Regan  pinned  second 
lieutenant’s  bars  on  Gwendolyn  M.  Kimmer.  Second  Lieutenant 
Kimmer  is  a recent  graduate  of  St.  Vincent’s  Infirmary  School 
of  Nursing,  Little  Rock,  where  she  participated  in  the  Army 
Student  Nurse  Program. 

While  in  Fort  Smith,  Arkansas,  the  Major  received  a fifteen- 
minute  interview  on  KNAC-TV,  and  a five-minute  interview  on 
Radio  Station  KWHN. 


Dietetic  Summer  Practicum 


Miss  Helen  Carol  McBain  (left).  University  of  Nevada  nutrition  major,  is 
visited  by  the  University's  Dean  Elaine  Mobley  at  her  summer  practicum 
course  in  the  Food  Service  Division  at  Letterman  Army  Hospital,  Calif. 
Visiting  Army  installations  in  San  Francisco  in  her  role  as  a member  of 
the  Defense  Advisory  Committee  on  Women  in  the  Services  (DACOWITS), 
Dean  Mobley  was  delighted  to  get  an  on-the-spot  report  on  the  commu- 
nity service  project  instituted  by  the  Army  two  summers  ago.  The  practi- 
cal course  gives  qualifying  college  seniors  the  opportunity  to  take  a six- 
weeks  look  at  the  total  scope  of  food  service  in  a general  hospital,  at 
no  obligation  to  the  student. 
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STUDENT  ADJUSTING  AN/TMQ-5  radiosonde  recorder  for  baseline  data  INSTRUCTOR  EXPLAINING  the  setting  of  the  frequency  dials  on  GMD-1 
prior  to  release  of  a balloon  with  electrical  equipment  into  the  upper  upper  air  sounding  equipment, 

atmosphere.  This  equipment  records  indications  of  temperature,  humidity 
and  pressure  to  100,000  feet. 


Forecast  Is  Sunny  For  Graduates  Of 
Meteorological  Observation  Course 


What  is  today’s  weather  forecast?  The  answer,  in  part,  to 
man’s  most  talked  about  subject  is  being  strived  for  by  the 
Army  through  the  training  of  enlisted  men  in  its  Meteorological 
Observation  Course  (905.1)  offered  at  the  U.  S.  Army  Signal 
School,  Fort  Monmouth,  New  Jersey.  The  importance  of  weather 
observations  and  their  forecasts,  vital  in  conventional  warfare, 
has  now,  with  the  advent  of  the  nuclear  age,  had  their  signifi- 
cance magnified  tenfold. 

The  Army,  long  aware  of  the  important  role  of  meteorology 
in  war  and  peace,  formed  the  first  weather  service  on  February 
9,  1870.  In  1890  the  non-military  or  civilian  weather  activities 
were  transferred  out  of  the  Signal  Corps  and  the  U.  S.  Weather 
Bureau  was  formed.  The  responsibility  for  operating  the  military 
weather  service  for  the  Army  remained  with  the  Signal  Corps. 
In  1937  the  operational  responsibilities  were  transferred  to  the 
Army’s  operating  services,  and  in  1947  the  aeronautical  fore- 
casting activities  of  the  Air  Corps  remained  with  the  Air  Force 
when  it  was  separated  from  the  Army.  However,  after  the  start 
of  the  Korean  War,  the  U.  S.  Army,  with  an  increasing  need 
for  meteorological  personnel,  established  the  Meteorological 
Observation  Course  in  1952  at  Fort  Monmouth,  New  Jersey.  The 
weather  observing  needs  of  the  Army  were  then  supplied  by 
the  enlisted  graduates  of  the  six-weeks  course. 

Shortly  after  its  inception,  the  course  was  extended  to  its 
present  length  of  13  weeks,  the  extra  time  necessitated  by  in- 
creased requirements  placed  upon  the  observer. 


With  the  end  of  hostilities  in  Korea,  a new  and  equally  vital 
role  was  assumed  by  weather  personnel  graduating  from  the 
Signal  Corps  School’s  Meteorological  Observation  Course.  These 
men  were  now  called  upon  to  support  an  extensive  meteorological 
research  and  development  program  with  the  parent  service 
and  with  other  technical  services. 

The  course  itself  is  divided  into  three  phases,  the  first  of  which 
encompasses  the  initial  four  weeks  of  training.  This  first  month 
is  devoted  to  introducing  the  student  to  meteorological  theory, 
instrumentation,  and  weather  observing  techniques  and  proce- 
dures. 

In  meteorological  theory,  the  student  learns  about  the  various 
layers  of  the  atmosphere  which  surrounds  our  earth.  He  is  made 
aware  of  the  physical  properties  existing  in  each  layer  and  their 
effects  on  the  weather.  The  next  step  leads  him  to  a study  of 
the  world-wide  circulation  pattern,  including  the  semi-perma- 
nent  areas  of  either  high  or  low  pressure  in  certain  geographical 
locations.  This,  in  reality,  is  an  idealized  situation  for  many 
forces  creeping  into  play  alter  this  pattern.  Gravity,  centrifugal 
force,  coriolis  force,  and  others  are  discussed  and  their  end 
results  scrutinized.  These  geographical  locations  are  also  areas 
where  air  may  stagnate  for  a certain  period  of  time.  When  this 
process  occurs,  the  air  lying  over  these  regions  acquires  charac- 
teristics corresponding  to  the  ground  over  which  it  lies.  These 
areas  are  then  known  as  “source  regions.”  A distinct  possibility 
of  clouds,  weather,  and  maybe  the  formation  of  a low  pres- 
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sure  area  along  a front  becomes  apparent  with  frontal  activity. 
A front  constitutes  the  boundary  zone  between  two  different 
types  of  air  masses.  The  descriptive  physics  involved  in  frontal 
activity  is  then  discussed. 

Meteorological  Instrumentation  is  another  important  part 
of  the  student’s  curriculum.  Here  the  student  learns  about  var- 
ious types  of  equipment  used  in  measuring  certain  meteorological 
data.  In  addition,  the  siting,  installation,  operation,  and  first- 
echelon  maintenance  of  equipment  as  well  as  interpretation  of 
a miscellany  of  metorological  graphs  and  charts  are  taught. 

In  the  first  four  weeks  the  student  has  dealt  with  surface  ob- 
servations and  measurements.  In  his  second  four  weeks,  he  is 
introduced  to  procedures,  devices,  and  techniques  used  in  making 
winds-aloft  observations.  The  type  of  equipment  used  is  trans- 
portable and  designed  for  the  needs  of  a field  army.  In  addition 
to  the  operational  field  use  of  this  equipment,  it  is  also  essential 
in  various  research  tasks.  One  research  investigation  is  based  on 
the  Army’s  interest  in  micrometeorology — this  is  the  study  of 
small  scale  atmospheric  circulation  involving  observations  taken 
from  six  inches  below  the  earth  to  thirty  feet  above  it.  It  is 
a known  fact  that  the  upper  portions  of  the  troposphere,  the 
inner  layer  of  our  atmosphere,  have  a predominant  pattern  of 
circulation.  The  Army  is  most  interested  in  determining  whether 
a similar  pattern  exists  in  the  extreme  lower  portion  of  the 
troposphere,  the  area  in  which  the  Army  operates.  If  a predict- 
able pattern  does  exist,  how  can  it  be  used  to  the  Army’s  advan- 
tage? Visual  upper  air  observations  have  advantages  and  dis- 
advantages and  one  drawback  is  that  this  type  of  observation 
cannot  be  made  during  inclement  weather.  This  fact  leads  us  to 
the  last  phase  of  weather  training. 

During  the  five  weeks  of  the  third  phase,  the  student  is  trained 
to  evaluate  upper  air  data  by  use  of  radio  direction  finding 
equipment.  He  learns  to  assemble,  check,  and  test  associated 
flight  equipment  prior  to  release.  He  becomes  familiar  with 
the  use  of  upper  air  data  as  it  applies  to  missile  support  work 
and  the  artillery  ballistic  meteorology  program.  Other  important 
uses  of  these  data  are  in  making  air  mass  analysis  and  in  deter- 
mining the  stability  index  of  the  atmosphere  over  a particular 
station. 

At  the  conclusion  of  13  weeks  of  comprehensive  weather  school 
training  at  Fort  Monmouth,  the  student  graduates  as  a triple- 
rated man.  He  can  take  surface  weather  observations,  winds-aloft 
observations,  and  electronic  upper  air  observations. 

Weather  observation  is  still  another  example  of  the  many  fields 
of  academic  training  offered  to  men  of  the  Army. 

A high  school  graduate  can  get  a written  guarantee  before 
entering  the  military  service  that  he  will  be  enrolled  in  the 
Weather  Observation  Course  at  The  U.  S.  Army  Signal  School, 
Fort  Monmouth,  New  Jersey.  All  the  graduate  has  to  do  is 
go  to  the  nearest  Army  Recruiting  Station  and  fill  out  an  appli- 
cation which  is  mailed  to  The  Adjutant  General,  Washington, 
D.  C.  If  his  application  is  approved,  he  will  receive  a letter 
guaranteeing  his  attendance  at  the  Weather  Observation  Course. 

The  technical  schools  of  the  Signal  Corps  train  specialists  in 
33  courses  embracing  all  fields  of  electronics  and  certain  fields 
of  meteorology,  thus  enabling  the  Corps  to  better  fulfill  its 
slogan  “PRO  P ATRIA  VIGILANS.” 


STUDENT  ASSEMBLING  modulator  AN/AMT-4  and  visually  setting  the 
contact  pin  to  the  proper  surface  pressure  prior  to  release  of  a radiosonde 

flight. 


STUDENT  INFLATING  radiosonde  balloon  ML-391-C,  ,750  gram.  The 
weights  on  the  bottom  will  be  lifted  off  the  ground  when  the  maximum 
lift  is  reached.  This  balloon  will  rise  to  about  100,000  feet  and  expand 
to  three  times  its  present  size. 


STUDENTS  PLOTTING  information  on  weather  maps  under  military  super- 
vision, The  information  is  compiled  from  teletype  sequences. 
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Little  Rock  USARMS  Presents  Certificates 


A Fourth  U.  S.  Army  Recruiting  District  Certificate  of  Achievement  is  award- 
ed to  Mr.  Marcus  George  (left),  city  editor.  Little  Rock  Democrat,  Little 
Rock,  Ark.  Mr.  George  has  published  many  news  articles  and  pictures  per- 
taining to  the  activities  of  the  U.  S.  Army  Recruiting  Service.  On  several 
occasions,  he  has  assigned  reporters  and  cameramen  to  develop  feature 
stories.  Maj  Lawrence  L.  Goddard,  commanding  officer.  Little  Rock  USARMS, 
makes  the  presentation. 


Mr.  B.  G.  Robertson  (left),  general  manager.  Television  Station  KTHV, 
Little  Rock,  Ark.,  accepts  a Certificate  of  Achievement  on  behalf  of  the 
personnel  of  KTHV  and  Radio  Station  KTHS.  The  citation  was  for  continual 
and  enthusiastic  assistance  in  presenting  U.  S.  Army  Recruiting  Service 
news.  Mr.  Robertson  receives  the  Certificate  from  Maj  Lawrence  L.  Goddard, 
commanding  officer.  Little  Rock  USARMS. 


Novel  Ideas  For 


This  attractive  and  inventive  WAC  brochure  created  by  the  Recruiting  Pub- 
licity Office  of  the  New  York  USARMS,  in  the  form  of  a curtained  stage, 
shows  the  many  attractive  and  up-to-date  uniforms  of  the  Women's  Army 
Corps.  It  Norman  W.  Merrill,  RPO,  conceived  of  the  idea  and  made  the 
folder,  as  he  puts  it,  from  bits  and  pieces  of  outdated  folders,  a recent 
two-page  New  York  Sunday  News  color  spread  and  three  original  drawings 
by  PFC  Nick  Megliola  of  the  Recruiting  Publicity  Office. 


WAC  Publicity 


The  new  U.  S.  Women’s  Army  Corps  summer  uniform  is  on  display  in 
Shreveport,  La.,  to  provide  an  attention-getter  for  WAC  prospects.  The  uni- 
form on  the  mannequin  is  accented  by  an  attractive  arrangement  of  photo- 
graphs on  an  artist’s  palette.  The  palette  is  gold  color  with  a splash  of 
paint  behind  each  photograph  to  represent  an  artist’s  oils.  The  brushes 
complete  the  arrangement.  Background  depth  is  achieved  by  an  interesting 
arrangement  of  tinted  ribbed  decorating  paper. 
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These  Service  Women  Are  Scientists 

Wacs  In  Chemical  Corps  Handle  Vital  Jobs 


Whenever  the  questions  is  raised  as  to 
what  sort  of  important  work,  if  any,  the 
women  of  the  Services  are  really  doing, 
the  Chemical  Corps  of  the  U.  S.  Army  has 
a ready  answer. 

Many  of  their  women,  the  Wacs  at- 
tached to  their  Corps,  are  scientists,  doing 
extremely  vital  work  at  the  Army  Chemi- 
cal Center,  in  Edgewood,  Md. 

For  instance,  there’s  21  year  old  Spe- 
cialist 4th  Class  Sandra  Montgomery. 
“There  was  no  subject  in  high  school  that 
I disliked  more  than  chemistry,”  admits 
this  laboratory  technician.  Yet,  she  is  one 
of  the  many,  both  enlisted  and  officer 
Wacs,  who  find  themselves  performing 
challenging  and  often  unique  jobs  at  the 
Chemical  Corps’  largest  research  center. 

Sandra,  a Springtown,  Texas,  girl,  ex- 
plained that  she’d  had  no  special  training 
in  laboratory  work  before  enlisting. 

“I’ve  learned  nearly  everything  about 
my  work  right  here  at  the  Chemical  War- 
fare Laboratories,”  she  said.  “I’m  now 
studying  medical  illustration  and  micro- 
photography.” 

A specialist  in  bacteriology,  Sandra  con- 
siders educational  opportunities  one  of  the 
greatest  advantages  of  her  military  serv- 
ice. With  her  special  interest  in  animals, 
she  hopes  to  study  veterinary  medicine. 

The  Chemical  Warfare  Laboratories 
employ  hundreds  of  highly  trained  tech- 
nicians, both  civilian  and  military 

Back  in  the  Chemical  Warfare  labora- 
tories is  another  WAC  officer,  usually  busy 


HEMATOLOGIST — 

. . . Major  Mary  Sicks 


with  one  of  the  complicated  devices  used 
in  her  work  as  a hematologist. 

This  is  Major  Mary  E.  Sicks,  clinical 
laboratory  officer,  who  has  been  at  the 
Chemical  Center  nearly  two  years,  and  who 
describes  her  work  as  the  study  and  analy- 
sis of  blood,  an  important  method  of  diag- 
nosing diseases  and  abnormal  conditions 
in  animals  and  men. 

Pointing  out  the  many  opportunities  in 
the  Army  for  scientifically  inclined  wom- 
en. especially  enlisted  women.  Major  Sicks 
notes  that  she  herself  enlisted  in  the  WAC 
during"  World  War  II,  went  on  to  earn  a 
degree  in  medical  technology  from  Roose- 
velt Center,  Chicago,  and  remained  in  the 
service  to  develop  her  scientific  career. 

Asked  for  her  viewpoint  on  the  moral 
aspects  of  her  work,  which  is  concerned 
with  chemical  warfare  techniques,  she  said 


BACTERIOLOGIST — 

. . . Sp-4  Sandra  Montgomery,  of  the  Chemical  Warfare  Laboratories 


LAB  TECHNICIAN — 

. . . Sp-4  Carol  Lancaster 


she  had  no  qualms  of  conscience. 

“The  policy  of  our  government  has  been 
to  develop  chemical  warfare  as  a deter- 
rent to  any  aggression  of  this  type.  A 
great  deal  of  our  work  is  concerned  with 
developing  defenses  against  chemical  war- 
fare, and  some  day  it  may  save  many 
lives.” 

She  also  pointed  out  that  much  research 
at  the  Army  Chemical  Center  is  basic,  and 
that  work  done  here  has  already  led  to 
medical  discoveries  that  promise  to  be  use- 
ful in  treating  natural  human  ailments. 

Not  far  from  Major  Sicks,  in  another 
laboratory,  works  a quiet  young  enlisted 
Wac,  Specialist  fourth  class  Carol  Lan- 
caster. Her  main  job  is,  in  one  sense, 
routine,  yet  the  health  of  scientists  and 
other  technicians  who  work  at  the  Chemi- 
cal Warfare  Laboratories  may  well  depend 
on  her  work. 

This  20  year  old  Mobile,  Alabama,  girl 
analyses  blood  samples  from  laboratory 
scientists  to  determine  if  they  have  been 
accidentally  exposed  to  any  of  the  danger- 
ous chemical  agents  studied  in  the  labora- 
tories. 

Carol  happened  to  have  been  intensely 
interested  in  laboratory  technology  before 
she  enlisted,  and  joined  the  service  under 
the  Army  recruiting  program  that  gave 
her  a choice  of  jobs. 

These  are  but  a few  of  the  women  in 
the  Service  whose  work  is  contributing  not 
only  to  the  defense  of  the  country,  but 
ultimately  to  the  health  and  safety  of  the 
civilian  population. 

(Reprinted  from  Army-Navy-Air  Force 
REGISTER  & Defense  Times,  August  15, 
1959,  by  special  permission.) 


October  1 959 


15 


Carrier  Boys  Learn  About  the  Army 

Kids  who  can  fold  a paper — the  Army  learned  at  Fort  Story, 
Virginia — can  also  turn  a visit  to  a military  installation  into  a 
regular  busman’s  holiday. 

Raleigh  Times  carrier  boys  from  Raleigh,  North  Carolina, 
spent  three  days  at  Fort  Story  touring  one  of  Uncle  Sam’s 
transportation  centers  plus  nearby  Oceana  Naval  Air  Station. 

They  all  loved  it — everything  from  seeing  the  tip  top  of  a 
top  secret  to  a visit  to  the  transportation  center’s  commanding 
officer. 

The  tip-top  secret  turned  out  to  be  the  nose  cone  of  a Hercules 
missile.  It  was  seen  by  the  boys  only  from  a great  distance  during 
a guided  tour  of  the  historic  Army  base. 

The  visit  to  the  commanding  officer.  Col  Arthur  L.  Baker,  was 
climaxed  by  his  naming  Terry  Stevens  the  Times  carrier  “who 
conducted  himself  in  the  most  soldierly  manner  during  the  stay  at 
Fort  Story.” 

The  Army  learned  from  Times  carriers  that  kids  relish  the 
darndest  things. 

Times  boys  loved  their  brief  military  roles — everything  from 
impromptu  inspections  to  chow  in  a G.  I.  mess  hall. 

The  highlight  of  the  three-day  trip  was  a dip  in  the  Atlantic 
Ocean  from  inside  the  protective-ness  of  an  Army  amphibian 
craft. 

When  the  boys’  crafts  dashed  into  Atlantic  waves,  each  youth 
was  attired  up  to  his  bright  eyes  in  a life  preserver. 

The  entire  trip  was  arranged  and  planned  by  the  Public  In- 
formation Office  of  the  Raleigh  USARMS  in  cooperation  with 
Fort  Story  officials. 

One  thing  the  Army  officials  didn’t  plan — Times  boys  beat 
the  bugler  up  each  morning. 


Fort  Carson  Tops  Fifth  Army  Re-Ups 


Fort  Carson  won  the  Fifth  U.  S.  Army  Reenlistment  Trophy  for  class  one 
installations  for  the  past  fiscal  year.  Presenting  the  trophy  to  Brig  Gen 
R.  A.  Risden,  Jr.,  commander  of  Carson  and  the  9th  Infantry  Division,  is 
Col  J.  N.  Shigley  (fifth  from  left).  Fifth  Army  Headquarters.  Reenlistment 
counselors  and  other  Adjutant  General  personnel  present  are  (left  to 
right)  SFC  W.  Woodby,  MSgt  R.  A.  Gentry,  MSgt  D.  J.  Shaw,  1st  Lt  Harry 
M.  Anderson  (Carson  reenlistment  officer).  Colonel  Shigley,  General  Ris- 
den, Col  W.  C.  McMillion  (Carson  AG),  MSgt  F.  E.  Wilson,  MSgt  H.  G. 
Guernsey,  SFC  A.  D.  Stephens,  MSgt  T.  E.  McCall  and  SFC  S.  F.  Nichols. 


CARRIER  BOYS  receive  briefing  from  Lf  Bill  Harvey,  billeting  officer.  Fort 

Story,  Va. 


Educational  Benefits 


Sgt  Leslie  Miller,  Jr.  (left)  is  on  his  way  to  Boston  University  to  major  in 
Public  Relations.  A member  of  the  14th  Infantry  Golden  Dragons,  Sergeant 
Miller  is  one  of  the  first  men  in  the  U.  S.  Army  Hawaii  Command  to  take 
advantage  of  the  new  Enlisted  College  Training  Program  initiated  by  the 
Army  as  another  reenlistment  benefit.  Pointing  out  the  advantages  is 
MSgt  Zedekiah  Cassell,  recruiting  NCO  for  the  14th  Infantry. 


Fort  Hamilton  Second  Time  Winner 


The  quarterly  Reenlistment  Award  of  Fort  Hamilton,  N.  Y.,  is  presented 
by  Col  John  K.  Daly,  Post  commander,  to  Capt  Robert  H.  Krug  (third  from 
left)  , commanding  officer,  Hq  & Hq  Co.,  U.  S.  Army  Garrison,  whose  unit 
was  second  time  winner  this  year.  Looking  on  are  Maj  Catherine  Piraino 
(left).  Post  reenlistment  officer  and  MSgt  Hobart  J.  Kirk,  First  Sergeant 
of  Hq  & Hq  Co. 
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Recruiting 


Praise  and  Plaudits 


For  achieving  210  percent  of  his  assigned  June  objective,  MSgt  Gudmundur 
J.  Johnson,  Dallas  recruiter,  wins  the  Recruiter  of  the  Month  Award  in  the 
Fourth  U.  S.  Army  Recruiting  District.  Maj  Watson  G.  Combs,  executive 
officer.  Fourth  U.  S.  Army  Recruiting  District,  presents  the  award.  Sergeant 
Johnson  attributes  his  success  to  proper  motivation,  perseverance,  and  the 
liberal  distribution  of  publicity  materials. 


for  Top  Recruiters 


Top  Recruiter  Award  for  FY  ’59  in  Arizona  is  presented  to  SFC  George  W. 
Miles  (right)  by  Maj  Joseph  A.  Peacock  (left),  commanding  officer, 
Phoenix  USARMS,  as  his  fellow  recruiters  in  the  state  look  on.  Sergeant 
Miles,  recruiter  from  Bisbee,  Ariz.,  achieved  145.2  percent  of  his  yearly 
objective  to  take  first  place  honors  in  this  hotly  contested  competition. 


Capt  Robert  Knight  (right),  commanding  officer.  Providence,  R.  I.,  USARMS, 
has  just  presented  SFC  Joseph  W.  Gendron  (left)  a Waltham  wrist  watch 
for  being  Top  Recruiter  in  Rhode  Island  and  Southern  Massachusetts  for 
Fiscal  Year  '59.  The  presentation  took  place  at  Radio  Station  WWRI,  West 
Warwick,  R.  I.  Mr.  Melvin  C.  Green  (center),  station  manager,  broadcasted 
the  presentation.  Sergeant  Gendron  was  instrumental  in  recruiting  124  en- 
listments for  the  U.  S.  Army. 


MSgt  Brenton  B.  Sanford  (left),  Gadsden,  Ala.,  zone  commander,  took  first 
place  honors  among  32  zone  commanders  in  the  Third  U.  S.  Army  Recruit- 
ing District.  The  Gadsden  Zone  scored  the  highest  percent  of  increase  in 
enlistments  in  the  Third  U.  S.  Army  Recruiting  District  during  a five-month 
period.  Presenting  the  engraved  plaque  is  Lt  Col  Nelson  C.  Wahlgren 
(center).  Third  U.  S.  Army  Recruiting  District  executive  officer.  Fort  Mc- 
Pherson, Ga.  Looking  on  is  Capt  Jerome  E.  Burkett,  executive  officer, 
Montgomery  USARMS,  where  the  presentation  took  place. 


< 

MSgt  Alberto  Falbo,  First  U.  S.  Army  Top  Re- 
cruiter from  Springfield,  Mass.,  USARMS,  ac- 
cepts a Waltham  watch  from  TV  star  Gretchen 
Wyler.  The  top  star  of  First  Army's  recruiting 
team  was  also  feted  at  the  Hotel  New  Yorker 
for  a three-day  stay  and  presented  First  Army's 
Certificate  of  Achievement  by  Col  W.  M.  Van 
Antwerp,  CO,  First  U.  S.  Army  Recruiting  District. 

> 

SFC  Harold  Iseman  (left),  recruiter  at  Sumter, 
S.  C.,  receives  congratulations  from  Mr.  D.  F. 
Mclnnes,  assistant  manager  of  the  Chamber  of 
Commerce,  after  winning  top  honors  in  a state- 
wide Army  recruiting  contest.  Included  in  the 
competition  were  six  counties  surrounding  Savan- 
nah, Ga.  He  won  for  himself  and  his  family  a 
week’s  vacation  as  guests  of  Mr.  James  A. 
Brown,  Mayor  of  Savannah  Beach  and  owner 
of  the  Tides  Hotel  and  Apartments. 
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V.  S.  ARMY  RECRUITING 

PUBLICITY  'PROPS' 


U.  S.  Army  Ads  — October  1959 

Opportunities  For  High  School  Graduates 

(Full  Page — Duotone) 

It  Happens  Before  Enlistment 
You  Choose  as  An  Army  Graduate  Specialist 
Scholastic  Magazines — October  21 

(Senior  Scholastic,  Practical  English  & World  Week) 

Scholastic  Roto 
Science  World — October  7 
National  Future  Farmer 

Opportunities  For  Specialist  Training 

Hot  Rod 
Motor  Trend 
Electronics  Illustrated 
Mechanix  Illustrated 
Popular  Science 

For  Guidance  Counselors 

(Full  Page — Black  and  White) 

Your  Students  Count  On  You  For  Military  Guidance 

Scholastic  Teacher 
NEA  Journal 

43  State  Teachers’  Magazines 

Journal  of  American  Personnel  & Guidance  Ass’n 

WAC  Officers 

(Full  Page Black  and  White) 

Her  First  Job  After  Graduation 
Journal  of  College  Placement 
Meet  A Young  Executive 

80  College  Newspapers  (40  col.  inches  each) 

Reenlistment 

(Full  Page — Black  and  White) 

Leadership  Counts  . . . When  A Soldier  Needs  Help 
Army  Times — October  10 

Leadership  Counts  . . . When  It’s  Time  To  Listen 

Army  Times — October  24 

(Full  Page — 4-Color) 

Army  Medical  Service  DYK  60-1 
American  Armed  Forces  Features 

Dental  Officers 

(Full  Page — Black  and  White) 

Open  Wide  . . . WORLD  WIDE!  Internship  Openings  Are  Available 
Journal  of  American  Dental  Ass’n 
Dental  Students  Magazine 

Doctors 

(Full  Page Black  and  White) 

Specialist  Minded?  Get  Top  Notch  Training 
And  Instruction  in  An  Army  Sponsored  Residency 
Resident  Physician 

Medical  Students:  Suffering  From  Acute  Intern  Anxiety 

Medical  Economics  (RISS  Edition) 


Army  Nurse  Corps 

(Full  Page — Black  and  White) 

A Golden  Future  In  The  Army  Nurse  Corps 
Journal  Of  College  Placement 

Army  Medical  Specialist  Corps 

(Full  Page — Black  and  White) 

How  To  Help  Yourself  To  Better  Help  Others 
As  An  Army  Occupational  Therapist 
American  Journal  Of  Occupational  Therapy 
Guidance  Counselors:  Are  Your  Students  Aware 
Of  The  Professional  Programs  Offered  By  The 
Army  Medical  Specialist  Corps? 

Journal  of  College  Placement 

Lawyers  — Judge  Advocate  General’s  Corps 

(Full  Page — Black  and  White) 

Graduate  Lawyers!  You  Tackle  Important  Cases, 

Right  From  The  Start!  In  The  JAGC 
The  Student  Lawyer 
American  Bar  Ass'n  Journal 

Props  in  Production 

DO  NOT  request  any  of  these  materials  until  after  you  have 
received  your  automatic  distribution  or  they  have  been  listed 
below  as  “Now  Available  For  Requisitioning  from  MPPD- 
TAGO.” 

In  Production  For  Automatic  Distribution 

Pocket  Guide  for  MOS  Option  Folders  — LB-678 

Meet  the  Modern  Army  — LB-615 

WAC  Reenlistment  Booklet  — LB-702 

Reenlistment  Booklet,  “A  Word  to  the  Wise”  — LB-703 

Scotchlite  Camden  Frames  and  Suggested  Uses  memo 

Direct  Enlistment  for  USARADCOM  (fact  sheet)  — F-106  Rev 

USARADCOM  fact  sheet  “These  are  the  Facts”  — F-124 

Army  Occupations  and  You  — LB-523-Rev  1 

Supplement  to  “Army  Occupations  and  You” 

Military  Service  Ahead  — LB-468-Rev 
For  Men  Only  — Airborne  booklet  — LB-384  R Rev  1 
This  Is  How  It  Is  — LB-400  Rev  2 
Visual  Recruiter  Insert  Cards 
For  High  School  Grads  and  Seniors  Only 
(direct  mail  piece)  810-202 
Newspaper  Mats 
The  Army  and  Your  Education 

In  Production  For  Ordering  From  Stock 

Helping  Youth  Face  The  Facts  Of  Military  Life 
Special  Forces  — option  folder 
Intelligence  — option  folder 

WAC  Enlisted  Die-Cuts,  67"  Summer  and  Winter  uniforms 
WAC  Enlisted  Die-Cuts,  21"  Summer  and  Winter  uniforms 
U.  S.  Army  Security  Agency  — option  folder 
Electronics  — option  folder 
Military  Crafts  — option  folder 
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Precision  Maintenance  — option  folder 

Electrical  Maintenance  — option  folder 

Graphics  — option  folder 

Combat  Specialties  — option  folder 

General  Technical  — option  folder 

Clerical  — option  folder 

Motor  Maintenance  — option  folder 

Male  Enlisted  Die-Cuts,  67"  Summer  and  Winter  uniforms 
Male  Enlisted  Die-Cuts,  21"  Summer  and  Winter  uniforms 
TAKE  ONE  racks  (table  model) 

The  Secret  of  Getting  Ahead 

Now  Available  For  Requisitioning  From 
MPPD-TAGO 

(Options) 

STRAC  option  folder  — LB-694 

Airborne  option  folder  — LB-695 

Travel  option  folder  — LB-696 

U.  S.  Army  Bands  option  folder  — LB-466  Rev  2 

USARADCOM  option  folder  — 83-618 

Army  Security  Agency  option  folder  — 81-462 

(General) 

Insignia  poster  — 87-36 

Enlisted  Pay  Folder  — 85-776 

Soldier  Die-Cut,  21"  Summer  and  Winter  uniforms 

Sorry  I Missed  You,  Recruiter  calling  card  — 91-48 

MOS  Chart  (small)  — LB-507  Rev 

Fact  Sheet  For  New  MOS  options  — 93-128 

Choose-It-Yourself,  24-sheet  billboard  poster  — 810-224 

May  I Extend  My  Hand  To  You  — 83-600 

The  World  Is  Waiting  pamphlet  — 89-112 

Take  Ten  — 611-162 

(For  High  School  Students  and  Graduates) 

For  High  School  Graduates  and  Seniors  Only 
(direct  mail  piece)  810-202 
SPECIAL: 

For  High  School  Graduates  and  Seniors  Only  — 810-204 
Straight  Talk  About  Staying  In  School  — 87-62 

(Vocational  Training) 

Pick  Your  Vocational  Training  — 810-222 

Be  A Graduate  Specialist,  11  x 14  car  card  — 812-278 

Be  A Graduate  Specialist,  24-sheet  billboard  poster  — 812-274 

Pathway  to  Maturity  — 75-510 

Women’s  Army  Corps  Materials 

WAC  Die-Cut,  21"  Summer  uniform  — - 810-186 
WAC  Enlisted,  direct  mail  piece  — C-32 
Executive  Wanted,  WAC  Officer  — LB-476  Rev 
Women’s  Army  Corps  — 810-216 
The  World  Is  Yours  — 810-220 
Your  Ticket  To  World  Travel  — 811-246 
Preview  — 810-212 

After  Graduation  Make  Your  Dreams  Come  True  — 710-226 
Choose  Your  Job  — 84-662 

Careers  For  Women  In  The  Armed  Forces  (DACOWITS)  — 
LB-575 

Reenlistment  Publicity  Materials 

RE-UP  Army  Bumper  Stickers  — 710-248 

Replacement  Cards  For  Reenlistment  Interview  Guides  — 84-116 
RE-UP  Army  Vehicle  Decal  — 92-88 

Career  Counselor,  11  x 14  window  card,  with  easel  — 83-632 


Newspaper  Insert 

The  American  Armed  Forces  Features  that  carry  the  “Did  You 
Know?”  RE-UP  advertisement  which  is  inserted  in  many  post 
newspapers  will  now  carry  the  message  “Your  Chance  To  Choose” 
instead  of  the  “Men  In  The  Know”  formerly  carried  on  this  ad. 

Radio 

Transcribed  Weekly  Programs 

Army  Bandstand 

The  U.  S.  Army  Band  Orchestra,  conducted  by  Maj  Hugh  Curry, 
and  top  name  bands  of  the  country  make  music  for  your  market. 
October  tunes'are: 

Program  69  for  release  week  of  October  5 features  Art  Mooney 
and  his  orchestra.  Selections  include  Smile,  Silver  Dollar  and 
Sunset  to  Sunrise. 

Program  70  for  release  week  of  October  12  features  the  U.  S. 
Army  Band  Orchestra  and  guest  star  U.  S.  Army  PFC  Steve  Law- 
rence. Steve  sings  Idle  Conversation  and  the  U.  S.  Army  Band 
Orchestra  plays  / Could  Write  A Book,  Pancifica,  and  Keepin 
Out  Of  Mischief  Now. 

Program  71  for  release  week  of  October  19  features  the  composi- 
tions of  Buddy  Morrow.  Buddy’s  selections  include  Scraunchy, 
Night  Train  and  Black  Saddle. 

Program  72  for  release  week  of  October  26  features  the  composi- 
tions of  the  U.  S.  Army  Band  Orchestra.  Selections  include 
I Hadn’t  Anyone  ’Till  You,  Sweet  Lorraine  and  Lights  Out. 

Country  Style,  U . S.  A. 

The  ever-popular  country  and  western  music  of  this  program,  now 
being  broadcast  by  1,929  stations,  is  packaged  for  your  public. 
October’s  stars  and  their  songs  are: 

Jim  Reeves  with  guest  Johnny  Rivers  on  Program  216,  for  release 
week  of  October  5.  Jim  sings  Dear  Hearts  and  Gentle  People, 
How’s  The  World  Treating  You  and  I’m  Beginning  To  Forget 
You.  Guest  Johnny  Rivers  sings  Long  Black  Veil. 

Stoney  Cooper  with  guest  Wilma  Lee  are  featured  on  Program 

217  for  release  week  of  October  12.  Stoney  sings  Come  Walk  With 
Me  and  Remington  Ride.  Wilma  Lee  sings  Row  #2  Seat  #3. 
Stoney  closes  the  show  with  When  My  Time  Comes  To  Go. 

Faron  Young  and  the  boys  in  the  band  are  featured  on  Program 

218  for  release  week  of  October  19.  Faron  sings  Alone  With  You, 
and  a medley  of  songs  which  include  Coin  Steady,  I Miss  You 
Already,  If  You  Ain’t  Lovin’,  You  Ain’t  Livin’  and  That’s  The 
Way  I Feel.  The  boys  in  the  band  play  Caravan  and  Faron  closes 
the  show  with  I Hear  You  Talking. 

Bobby  Sykes  with  guest  Billie  Morgan  are  featured  on  Program 

219  for  release  week  of  October  26.  Bobby  sings  Mississippi, 
How’s  The  World  Treating  You  and  My  Mother’s  Eyes.  Guest 
Billie  Morgan  sings  Come  Closer  To  Me  Darling. 

Steve  Lawrence  Show 

A transcribed  15-minute  series.  This  program  features  PFC  Steve 
Lawrence  spinning  hit  tunes  and  visiting  with  prominent  guests 
such  as  Steve  Allen,  Gordon  McRea,  Rosemary  Clooney,  Tommy 
Sands,  Stan  Kenton,  Andy  Williams  and  Eydie  Gorme. 

(Continued  on  page  20) 
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Publicity  Props  (Corn’d) 

This  series  is  distributed  in  a package  of  14  shows  per  delivery 
and  is  scheduled  for  weekly  airing  by  radio  stations.  The  second 
set  of  14  shows  is  now  being  recorded  for  distribution. 


Hi-Lo’s  and  Lawrence 

PFC  Steve  Lawrence  (second  from  right)  is  interviewing  the  popular  sing- 
ing quartet,  the  Hi-Lo’s,  for  the  second  set  of  14  programs  for  the  Steve 
Lawrence  Show.  So  many  requests  were  received  for  the  first  set  that  plans 
are  being  made  to  continue  the  series  with  two  more  sets  of  15-minute 
shows.  This  will  bring  the  total  number  to  42. 

Army  Hour 

This  weekly  series,  presented  by  the  Radio-TV  Branch,  Troop  In- 
formation Division,  has  recently  made  a changeover  from  tape  to 
transcription.  This  has  been  made  necessary  by  the  large  volume 
of  new  stations  requesting  the  program.  The  increase  in  the  num- 
ber of  stations  is  due  entirely  to  the  excellent  work  on  the  part  of 
Army  recruiters  throughout  the  country  who  have  been  contacting 
all  radio  stations  armed  with  brochures  and,  in  some  instances, 
with  audition  tapes.  The  present  total  is  well  over  500  but  with 
new  stations  coming  in  each  week,  that  number  should  be  far 
exceeded. 

The  results  have  been  very  gratifying,  especially  since  the  ARMY 
HOUR  is  a 25-minute  program  and,  in  these  days,  this  is  a large 
block  of  time  for  radio  stations  to  be  offering.  This  changeover  to 
transcriptions  will  in  no  way  affect  the  quality  or  content  of  the 
ARMY  HOUR.  The  program  will  continue,  each  week,  to  present 
interesting  and  informative  features  from  all  parts  of  the  world, 
about  today’s  modern  Army.  The  music  will  continue  to  feature 
the  official  Army  bands  and  choruses  and  in  addition,  each  week, 
ARMY  GUEST  HOUSE  will  present  the  finest  talent  in  the  Army 
culled  from  stateside  and  overseas. 

The  ARMY  HOUR  is  produced  by  Stanley  Field,  written  by 
David  B.  Eskind  and  announced  by  SFC  Don  Cosgrove. 

Modernizing  Recruiting  Transcriptions 

Starting  this  month,  all  of  Army’s  recruiting  radio  programs 
of  15-minute  length  will  be  pressed  on  12-inch  discs  with  a micro- 
groove. In  the  past,  the  15-minute  shows  have  been  on  16-inch 
discs  with  standard  groove.  By  using  this  new  pressing  system, 
the  Recruiting  Service  will  be  able  to  offer  the  radio  stations 
programs  of  higher  fidelity  and  also  enable  them  to  use  the  shows 
with  greater  ease  and  less  storage  area.  A letter  explaining  the 


new  pressings  has  been  included  in  the  initial  package  of  four 
shows  for  both  Army  Bandstand  and  Country  Style,  U.S.A.  The 
second  set  of  the  Steve  Lawrence  Show  and  the  next  pressings 
of  the  Holiday  Album  of  Music  will  be  made  on  12-inch  micro- 
groove discs. 

Network  Programs 

(These  programs  are  listed  for  informational  purposes  only;  not  avail- 
able for  requisitioning) 

At  Ease 

Saturdays  1835-1855.  The  U.  S.  Army  Band  Orchestra  and  Chorus 
sing  and  play  everybody’s  favorite  mood  music  over  The  Ameri- 
can Broadcasting  Network. 

Songs  By  Steve  Lawrence 

Saturdays  1130-1200.  (New  York  broadcast  Sundays  from  0815- 
0845  hours.)  Featuring  songs  by  Steve  Lawrence  and  music  of 
the  U.  S.  Army  Band  Orchestra  under  the  direction  of  Major 
Hugh  Curry.  Over  The  Columbia  Broadcasting  System. 

Army  Hour 

A regular  Mutual  Network  program  on  a public  service  basis. 
This  program  is  heard  in  the  United  States  over  the  Mutual 
Broadcasting  System  plus  an  additional  50  independent  stations. 
It  is  also  broadcast  overseas  via  AFRTS.  This  weekly  radio  series 
is  produced  by  the  Radio-TV  Branch;  Troop  Information  Division. 
NOTE:  Because  the  Recruiting  Service’s  network  programs  are 
broadcast  as  public  service  functions,  local  radio  stations  are  at 
liberty  to  reschedule  them  or  even  omit  them  from  the  schedule. 
As  a result,  recruiters  may  find  that  a program  is  broadcast  local- 
ly at  a time  different  from  that  of  the  network. 

In  cases  where  a local  station  does  not  carry  a program,  recruiters 
might  explore  the  possibility  of  the  station’s  transcribing  off  the 
network  line  and  scheduling  the  program  as  a delayed  broadcast 
at  a time  convenient  to  the  station.  To  keep  abreast  of  local  sched- 
uling of  Recruiting  Service  network  programs,  recruiters  will  find 
it  adviseable  to  check  with  local  radio  station  personnel  to  find 
out  if  the  local  network  station  carries  the  program  and,  if  so,  the 
exact  time  when  a series  is  broadcast. 

Give  your  recruiting  station  address  to  all  radio  stations  carrying 
the  Recruiting  Service  shows.  They  may  use  it  for  special  an- 
nouncements which  will  bring  in  additional  prospects. 

Programming  Plus 

Automotive  Series 

A new  radio  series  for  Army  recruiting  will  be  released  to  all 
AM,  FM  and  College  Radio  Stations  this  month.  The  new  pro- 
gram called  Programming  Plus  will  feature  automotive  tips  on 
the  first  24  two-minute  shows. 

The  idea  was  developed  after  a survey  of  program  directors  was 
taken  to  determine  if  the  stations  would  be  willing  to  use  a two- 
minute  show.  Each  program  has  a one  and  a half  minute  automo- 
tive suggestion  with  a 30-second  commercial. 

Because  the  program  idea  is  new  and  fresh,  it  was  decided  to 
distribute  the  shows  directly  to  the  radio  stations  in  each  Army 
with  a cover  letter  explaining  the  new  offering.  If  the  first  series 
receives  enough  favorable  comments  from  the  program  directors, 
another  series  will  be  produced. 

MSgt  Bud  Goodyear  is  the  announcer  on  the  series  which  was 
produced  by  Lt  Stephen  B.  Friedheim,  MPPD-TAGO.  in  New 
York  City.  Sergeant  Goodyear  is  also  used  on  a series  of  radio 
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programs  for  reenlistment  called  Did  You  Know ? This  reenlist- 
ment series  is  being  used  in  the  overseas  areas  over  the  Armed 
Forces  Radio  Network. 

Films 

Signal  Corps  — New  Releases 


Army  Exhibit  Unit  Itinerary  — Fall  Tours 

The  following  is  a corrected  itinerary  of  the  Army  Exhibit  Unit, 
Cameron  Station,  Virginia.  This  is  the  fair  and  exhibition  season 
tour  of  the  different  units.  For  any  information  on  the  tour  of  this 
Unit’s  exhibits,  address  the  U.S.  Army  Exhibit  Unit,  Cameron 
Station,  Virginia. 


Keep  On  Learning 

AFIF  93,  15  min.,  1959,  Black  and  White.  Describes  the  Armed 
Forces  Education  program  — what  it  offers,  how  it  is  organized 
and  implemented  and  how  it  benefits  the  servicemen. 

/ & E Sportsreel 

AFIF  238,  20  min.,  1959,  Black  and  White.  Basketball  finals 
(NCAA  and  Pro.),  Stanley  Cup  Hockey,  Grand  National,  Table 
Tennis,  Boxing  — All  sorts,  and  spot  on  benefits  of  USAFI 
courses. 


Cavalcade  of  Progress  (outdoor  exhibit) 

Texas-Oklahoma  Fair,  Iowa  Park,  Tex.  28  Sept. -3  Oct. 

Eastern  New  Mexico  State  Fair,  Roswell,  N.  Mex.  7-11  Oct. 

National  Peanut  Festival,  Montgomery,  Ala.  (tentative)  19-24  Oct. 
Southeastern  Coastal  Fair,  Savannah,  Ga.  2-7  Nov. 

Greater  Jacksonville  A&I  Fair,  Jacksonville,  Fla.  12-21  Nov. 


Nuclear  Power  Exhibit 

South  Alabama  Fair,  Montgomery,  Ala. 
Pensacola  Interstate  Fair,  Pensacola,  Fla. 


12-17  Oct. 
19-25  Oct. 


/ & E Screen  Magazine 

Issue  No.  570,  AFSM  570,  17  min.,  1959,  Black  and  White. 
Weightlessness  in  space,  New  Marine  Corps  devices  — LVTEX-1 
and  “The  Mighty  Mite,”  “A  Date  With  Liberty,”  and  a tour  of 
Cape  Canaveral  and  environs. 

The  Common  Defense 

AFSM  568,  25  min.,  1959,  Black  and  White.  A report  on  the  na- 
tion’s defense  effort  with  an  introduction  by  President  Eisenhower 
and  closing  remarks  by  Defense  Secretary  Neil  McElroy. 

90  Day  JVondering  (Reenlistment) 

MF  12-9026,  9 min.,  1956,  color.  This  MF  number  replaces  MF 
12-8669.  Brochure  accompanying  film  is  no  longer  appropriate. 


Promotion  Almanac 


Pentomic  Army  (STRAC)  Exhibit  #1 


Ohio  State  House,  Columbus,  Ohio 
Alabama  State  Fair,  Birmingham,  Ala. 
Louisiana  State  Fair,  Shreveport,  La. 


21  Sept. -2  Oct. 

5-10  Oct. 
24  Oct.-  1 Nov. 


Pentomic  Army  (STRAC)  Exhibit  #2 

Mississippi-Alabama  State  Fair,  Meridian,  Miss.  12-17  Oct. 

South  Texas  State  Fair,  Beaumont,  Tex.  22-31  Oct. 


Pentomic  Army  (STRAC)  Exhibit  ff: 3 

Arkansas  Livestock  Exposition,  Little  Rock,  Ark.  5-10  Oct. 


Missiles  Exhibit  $:1 

Roanoke  Index  ’59,  Roanoke,  Va. 
Washington  Parish  Fair,  Franklinton,  La. 
North  Florida  Fair,  Tallahassee,  Fla. 


30  Sept. -3  Oct. 
7-9  Oct. 
27-31  Oct. 


October  1 959 

1-31  — - National  Science  Youth  Month 
18-24  — United  Nations  Week 
31  — Halloween 

Country  Style,  USA  TV 

Because  of  budgetary  limitations,  new  Country  Style,  USA  TV 
shows  are  not  going  to  be  produced  this  year.  Therefore  it  is 
important  that  the  current  set  of  39  shows  in  the  field  should  be 
used  carefully.  This  is  not  to  say  that  they  should  be  left  on  the 
shelf.  Have  all  of  the  TV  stations  in  your  area  carried  the  series? 
If  not,  plan  to  see  them  this  week.  Are  any  of  the  stations  that 
have  previously  shown  them  interested  in  having  them  again? 
Better  check!  Every  little  bit  helps. 


Missiles  Exhibit  ff2 

Mountain  State  Forest  Festival,  Elkins,  W.  Va.  30  Sept. -3  Oct. 
Dixie  Classic  Fair,  Winston-Salem,  N.  C.  6-10  Oct. 


This  Is  The  Army  Exhibit  #1 

State  Fair  of  Texas,  Dallas,  Tex. 


8-25  Oct. 


This  Is  The  Army  Exhibit  #2 

Los  Angeles  County  Fair,  Pomona,  Calif. 

North  Carolina  State  Fair,  Raleigh,  N.  C. 


18  Sept.-4  Oct. 
13-17  Oct. 


This  Is  The  Army  Exhibit  #3 

New  Mexico  State  Fair,  Albuquerque,  N.  Mex.  26  Sept. -4  Oct. 
Greater  Gulf  State  Fair,  Mobile,  Ala.  19-24  Oct. 


Television 

Command  Performance 
As  of  September  1,  98  television  sta- 
tions have  agreed  to  program  Command 
Performance,  the  Army  Recruiting  Serv- 
ice’s 1959  series  of  26  television  shows. 
Most  of  this  programming  was  started  in 
September,  however,  those  scheduled  to 
start  later  are  designated  by  an  asterisk 
(*)  and  date  after  station  letter  designa- 
tion. 


First  Army 

Market 

WPTZ-TV 

Plattsburg,  N.  Y. 

WABI-TV 
Bangor,  Me. 

WNBC-TV 

New  Britain,  Conn. 

WMTW-TV 

Poland  Springs,  Me. 


Time 

Thursday 

1900 

Saturday 

1300 

Sunday 

1230 

Wednesday 

1930 


WJAR-TV*  10  Oct. 

Providence,  R.  I. 
WHYN-TV 

Springfield-Holyoke,  Mass. 

WCNY-TV 
Watertown,  N.  Y. 

WNBF-TV 

Binghamton,  N.  Y. 


Saturday 

1630 

Sunday 

1300 

Saturday 

1730 

Saturday 

1300 


WBKW-TV  Sunday 

Buffalo,  N.Y.  1200 

(Continued  on  page  22) 


October  1 959 
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Second  Army 


WSEE-TV 

Wednesday 

Erie,  Pa. 

1900 

WBOY-TV*  26  Oct. 

Monday 

Clarksburg,  W.  Va. 

2230 

WSLS-TV 

Sunday 

Roanoke,  Va. 

1730 

KDKA-TV 

Sunday 

Pittsburgh,  Pa. 

1400 

WSTV-TV 

Sunday 

Steubenville,  Ohio 

1600 

WTAP-TV 

Saturday 

Parkersburg,  W.  Va. 

1930 

WTVR-TV*  10  Oct. 

Saturday 

Richmond,  Va. 

1530 

WVEC-TV 

Sunday 

Norfolk,  Va. 

2130 

WCYB-TV 

Sunday 

Bristol,  Va. 

1630 

WOAY-TV 

Monday 

Oak  Hill,  W.  Va. 

1900 

WEWS-TV 

Saturday 

Cleveland,  Ohio  1300  or  1500 

WHP-TV 

Saturday 

Lancaster,  Pa. 

1300 

WIMA-TV 

Sunday 

Lima,  Ohio 

1730 

WAVE-TV 

Saturday 

Louisville,  Ky. 

1700 

WNEP-TV 

Saturday 

Scranton,  Pa. 

1500 

WSPD-TV 

Saturday 

Toledo,  Ohio 

2000 

WHIZ-TV 

Sunday 

Zanesville,  Ohio 

1700 

WHIO-TV 

Sunday 

Dayton,  Ohio 

1230 

WMAR-TV 

Saturday 

Baltimore,  Md. 

1200 

WSAZ-TV*  14  Nov. 

Saturday 

Huntington,  W.  Va. 

1300 

Third  Army 

WATE-TV 

Saturday 

Knoxville,  Tenn. 

1800 

WRGP-TV 

Saturday 

Chattanooga,  Tenn. 

1700 

WPTV-TV 

Sunday 

Palm  Beach,  Fla. 

1700 

WMGT-TV 

Saturday 

Memphis,  Tenn. 

1630 

WSB-TV 

Sunday 

Atlanta,  Ga. 

1600 

WSAV-TV 

Saturday 

Savannah,  Ga. 

1830 

WCSC-TV  (changes  to  1330 

Sunday 

25  Oct.) 

Charleston,  S.  C. 

1530 

WLOS-TV*  4 Oct. 

Sunday 

Asheville,  N.  C. 

1400 

WSJS-TV*  14  Oct. 

Sunday 

Winston-Salem,  N.  C. 

1330 

WSOC-TV*  4 Oct. 

Sunday 

Charlotte,  N.  C. 

1200 

WLBT-TV*  1 Oct. 

Sunday 

Jackson,  Miss. 

1730 

WBRC-TV 

Saturday 

Birmingham,  Ala. 

1600 

WSFA-TV 

Saturday 

Montgomery,  Ala. 

1700 

WRAL-TV 

Saturday 

Raleigh,  N.  C. 

1630 

WLAC-TV 

Saturday 

Nashville,  Tenn. 

1300 

WJXT-TV*  3 Oct. 

Saturday 

Jacksonville,  Fla. 

1300 

Fourth  Army 

KZTV-TV*  3 Oct. 

Corpus  Christi,  Tex. 
KRLD-TV*  3 Oct. 

Dallas,  Tex. 

KTEN-TV 
Ada,  Okla. 

KONO-TV 
San  Antonio,  Tex. 
KLYT-TV*  3 Oct. 

Tyler,  Tex. 

KOTV-TV*  3 Oct. 

Tulsa,  Okla. 

KTRK-TV*  3 Oct. 

Houston,  Tex. 

KFDM-TV 

Beaumont,  Tex. 

KXII-TV 
Ardmore,  Okla. 
KTBC-TV*  4 Oct. 

Austin,  Tex. 

WBRZ-TV*  4 Oct. 

Baton  Rouge,  La. 
KTSM-TV*  10  Oct. 

El  Paso,  Tex. 

KGBT-TV*  3 Oct. 

Harlingen,  Tex. 
KARK-TV*  3 Oct. 

Little  Rock,  Ark. 
KDUB-TV 
Lubbock,  Tex. 

KMID-TV 
Midland,  Tex. 

WVUE-TV*  3 Oct. 

New  Orleans,  La. 
KSLA-TV*  4 Oct. 

Shreveport,  La. 

KCEN-TV 
Temple,  Tex. 

KFDX-TV 
Wichita  Fall,  Tex. 
KWTV-TV  (changing  to 
1430  7 Nov.) 
Oklahoma  City,  Okla. 

Fifth  Army 


KFVS-TV  Saturday 

Cape  Girardeau,  Mo.  1700 

KHQA-TV  Saturday 

Quincy,  111.  1500 


WFRV-TV*  4 Oct. 

Sunday 

Green  Bay,  Wis. 

1600 

WISC-TV 

Saturday 

Madison,  Wis. 

1730 

KSTP-TV*  11  Oct. 

Sunday 

St.  Paul,  Minn. 

1500 

WDSM-TV 

Monday 

Duluth,  Minn. 

1800 

KXJB-TV 

Saturday 

Fargo,  N.  Dak. 

1730 

WTTV-TV 

Saturday 

Indianapolis,  Ind. 

1800 

WPTA-TV*  4 Oct. 

Sunday 

Fort  Wayne,  Ind. 

1330 

WTHI-TV*  4 Oct. 

Sunday 

Terre  Haute,  Ind. 

1300 

KFEQ-TV 

Saturday 

St.  Joseph,  Mo. 

1700 

KYTV-TV*  3 Oct. 

Saturday 

Springfield,  Mo. 

1630  or  1700 

KOLN-TV 

Saturday 

Lincoln,  Nebr. 

1530 

KTIV-TV 

Saturday 

Sioux  City,  Iowa 

1630 

WKZO-TV 

Saturday 

Kalamazoo,  Mich. 

1230 

WNEM-TV 

Saturday 

Bay  City,  Mich. 

1300 

KOMU-TV 

Saturday 

Columbia,  Mo. 

2330 

KTVR-TV 

Sunday 

Denver,  Colo. 

1930 

WEEK-TV 

Sunday 

Peoria,  111. 

1630 

WTVO-TV 

Saturday 

Rockford,  111. 

1800 

WNDU-TV 

Saturday 

South  Bend,  Ind. 

1800 

KELO-TV 

Monday 

Sioux  Falls,  S.  Dak. 

2330 

Sixth  Army 

KOIN-TV*  3 Oct. 

Saturday 

Portland,  Oreg. 

1700 

KOOK-TV 

Sat.  or  Sun. 

Billings,  Mont. 

1600  or  1630 

KTVB-TV 

Wednesday 

Boise,  Idaho 

2230 

KFRE-TV 

Saturday 

Fresno,  Calif. 

1730 

KUTV-TV 

Saturday 

Salt  Lake  City,  Utah 

1300  or  2300 

KLAS-TV 

Sunday 

Las  Vegas,  Nev. 

1930 

KFSD-TV 

Sunday 

San  Diego,  Calif. 

1230 

Alaska 

KTVA-TV 

Friday 

Anchorage 

1900 

KYVF-TV 

Friday 

Fairbanks 

1900 

Hawaii 

KONA-TV 

Friday 

Honolulu 

2100 

Saturday 

1530 

Saturday 

1530 

Wednesday 

2130 

Saturday 

1600 

Saturday 

1700 

Saturday 

1530 

Saturday 

1300 

Saturday 

1530 

Saturday 

1630 

Sunday 

1500 

Sunday 

1500 

Saturday 

1630 

Saturday 

1700 

Saturday 

1300 

Saturday 

1700 

Wednesday 

2230 

Saturday 

1500 

Sunday 

1500 

Sunday 

1700 

Sunday 

1800 

Saturday 

1100 
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BIG  PICTURE  To  Exhibit  Films  Of  The  Modern  Army 


The  focus  is  on  the  Modern  Army  for 
the  weekly  television  series,  THE  BIG 
PICTURE,  this  season.  Episodes  will  tell 
the  Army’s  story  in  the  fields  of  research 
and  development,  education  of  the  indi- 
vidual soldier,  and  his  responsibilities  to 
the  Free  World  at  home  and  overseas. 

The  Army  Pictorial  Center  which  pro- 
duces this  eight-year-old  series  is  currently 
working  in  close  liaison  with  the  Chief, 
Troop  Information  Division,  Office  of  the 
Chief  of  Information,  Department  of  the 
Army.  In  previous  seasons,  THE  BIG 
PICTURE  has  focused  attention  on  the 
lives  of  outstanding  military  leaders  of 
the  Army,  Air  Force,  and  Navy  as  well 
as  told  the  stories  behind  some  of  the 
famous  battles  that  were  fought  by  Amer- 
icans in  World  War  II. 

Today  the  picture  has  changed  and  tele- 
vision audiences  will  see  the  “modern” 
Army — what  it  is  accomplishing  and  what 
its  mission  for  tomorrow  will  be.  Histori- 
cal combat  footage  will  still  be  seen,  but 
only  on  a very  limited  scale  and  in  such 
a way  that  viewers  will  realize  the  vast 
change  that  has  taken  place  in  the  Army 
since  the  end  of  hostilities  in  Korea. 

The  Army’s  Ranger  course  at  Fort  Ben- 
ning,  Georgia,  will  be  featured  in  one  of 
the  early  releases  of  1960.  Here  on  film 
will  be  shown  a new  kind  of  training  that 
is  spreading  rapidly  throughout  all 
branches  of  the  Army.  Lessons  learned  in 
combat  take  on  new  significance  for  the 
fast-moving  battle  groups  of  the  Army 
of  1960. 

From  the  Seventh  Army  Area  in  West 
Germany,  filmed  by  Signal  Corps  camera- 
men, comes  an  exciting  and  dramatic  re- 
port on  the  Tenth  Special  Forces.  Exam- 
ples of  cold-war  alertness  and  skill  are 
demonstrated  in  an  exercise  staged  by  the 
officers  and  men  of  the  Tenth.  From  nearly 
30,000  feet  of  35mm  film,  approximately 
2,500  feet  have  been  carefully  edited  to 
make  this  one  of  the  truly  spectacular  BIG 
PICTURE  films. 

In  two  previous  BIG  PICTURE  issues, 
reviewed  in  the  Journal,  the  Korean  War 
has  been  presented  from  its  start  in  the 
summer  of  1950 — through  Thanksgiving 
Day  of  that  year.  In  the  final  episode  on 
this  War,  the  distinguished  citizen-soldier, 
Brigadier  General  S.  L.  A.  Marshall  pre- 
sents some  penetrating  thoughts  about  the 
Korean  War  and  the  effect  it  has  had  on 
the  training  program  for  the  soldier  of 
today. 

In  this  film,  “War’s  End,”  numbered 


TV-447,  General  Marshall  records  the 
Korean  War  as  he  saw  and  analyzed  the 
conflict. 

As  military  critic  for  the  Detroit  News, 
General  Marshall  pulls  no  punches  in  this 
film. 

As  he  describes  the  War:  “Basically,  the 
tactics  of  the  Korean  War  taught  us  a 
lot  about  mountain  fighting,  defense 
against  night  attacks,  and  the  like — but 
the  fighting  was  essentially  the  same 
as  World  War  II.  That  is — the  battles 
were  won  by  the  Infantry,  with  the  usual 
support  from  the  other  arms  and  services 
. . . The  American  troops  were  the  best 
fighting  men  the  United  States  has  ever  de- 
livered to  a battlefield.  And  they  fought 
better  than  any  troops  before  them.  But — 
they  had  no  training  in  the  ideological 
aspects  of  war.  And  so,  when  American 
troops  were  captured,  they  were  not  pre- 
pared for  the  psychological  warfare  tech- 
niques of  Communist  prison  camps.” 

Frequently  referred  to  as  the  “father” 
of  the  “Code  of  Conduct,”  General  Mar- 
shall actually  was  the  penman  of  the  sub- 
committee of  three  which  drafted  the 
Code.  Much  of  the  phrasing  was  his  own. 

In  summing  up  his  conclusions  on  the 
Korean  War,  General  Marshall  empha- 
sized another  point  learned. 

“We  learned  again  in  Korea  that  a 


trained  reserve  and  ready  National  Guard 
are  essential  to  our  scheme  for  survival.  I 
saw  hundreds  of  reservists  flown  in  and 
fitted  into  broken  units  in  the  great  emer- 
gency of  the  1950-51  winter.  These  citizen- 
soldiers  had  been  called  up  from  their 
homes — but  their  chins  were  held  high. 
They  fought  bravely.  The  Eighth  Army 
couldn’t  have  rebounded  otherwise.  At  one 
time  in  Korea  our  forces  were  about  50 
percent  reserve  and  National  Guard. 
There’s  a great  payoff  in  these  civilian 
component  programs.  And  why  not?  Men 
fight  well  because  they’re  Americans  (and 
not  because  they  get  started  in  one  par- 
ticular system).  And,  of  course,  the  harder 
the  training,  the  better  the  product.” 
THE  BIG  PICTURE  television  series  in 
the  past  eight  years  has  played  a sig- 
nificant role  in  the  maintenance  of  peace. 
Shown  round  the  world  on  commercial  and 
Armed  Forces  Television  Networks,  the 
series  has  produced  a closer  understanding 
between  soldier  and  civilian.  It  has  ex- 
plained to  peoples  the  world  over,  living 
outside  the  Iron  Curtain,  our  military, 
political,  ideological,  economic,  and  moral 
assets  as  a nation.  Blending  these  vital 
ingredients  in  proper  proportion  on  mo- 
tion picture  film  will  continue  to  be  the 
responsibility  of  the  Signal  Corps  and 
the  Office  of  the  Chief  of  Information. 


FILMED  ON  A LIBRARY  SET  of  the  main  stage  at  the  Army  Pictorial  Center,  Brig  Gen  S.  L.  A.  Marshall 
is  interviewed  by  THE  BIG  PICTURE  host,  MSgt  Stuart  Queen,  for  the  third  chapter  on  the  Korean  War, 

"War's  End." 
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DEFENSE  ON 
THE  DOUBLE 


“How  fast  will  it  move?”  This  is  one  of  the  questions 
the  modern  U.  S.  Army  asks  first  about  new  equipment. 
This  is  critical  in  the  swift  Army  units  that  constantly 
train  themselves  to  move  even  faster.  Speed  is  the 
modern  U.  S.  soldier’s  equalizer.  It  helps  him  overcome 
great  distances  in  his  world-wide  watch  over  potential 
trouble  areas.  It  can  help  him  offset  an  aggressor’s 
advantage  in  numbers.  Equipment  that  can  accompany, 
arm  and  sustain  this  fighting  man  anywhere  on  the 
globe  is  essential.  In  trained  Army  hands  it  will  mean 
defense  on  the  double  — any  time,  any  place ! 


o 


ne  of  a series  of  ads,  which  includes  "STRAC  Strikes”  (see  story  on  page  1),  promoted  by  Chance  Vought  Aircraft,  Inc.,  Dallas,  Tex.  These  ads  are 
to  be  seen  in  many  national  magazines  and  are  doing  much  to  enhance  the  prestige  of  the  U.  S.  Army.  Take  a tip  from  the  Dallas  recruiters! 
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Recruiting 


